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Abstract--The pw'pose oJ'thi.t studt, vo.s lo cletermine the e.lJbct o;f entrepreneur's per,sonal characteristics

(needfor acltievement, needfor cognition and internal locus nf control) on t.he l'tusiness perforntance of batik SMEs

mediated by entrepreneurial orientotion ot hatik SMEs in Senurctng. The qttestictnnaire y,as preparerl using a 5 poinl

Likert Scale. The number of samples thalv'ere collectecl.front t00 Sl4Es batik owners,,manogers. The analytical lool

used is Path .lnalysis and testing the e.ffect of tnediation using the Sobel test. Front the re.sults of the analysis show

that the variable needfor achievenrcnl, need.fbr t'ognilion and internul locttl of contt ol hrn-e positive and significor4

effect on the entreprenetu'ial orientation variahle. The varitrhle nc,ccl ftn achie,-ement, neetl jbr cognitirnt and

entreprenetu'iol orientation ltas a po.ritive ancl significont e;ffect on the perlbrmance of botik S),tEs. The internal locu.s

of control variable does not have a significant e.l.fect on busines.t perforntance. Entrepreneurial orientation vario.ble

is able to mediate the relalictnship belween personal characterislics of entrepreneurs tt'ith the btrsiness pet.fbrtnonce

of krik SMEs

Keywortls--erttrepretrcur's per.sr.tnal cl'taraclerislics, need.lbr achieyement, n.eecl /br cognition, intertrul lo..us

oJ control, entrepreneurial rtrientalion. business perfbrmance o/ batik Sil./Es

I. INTRODUCTION

Micro. Small and Medium Enterprises (MSMEs) have a stlategic role in national economic development,

bccause besides having a role in economic grou'th and ernplo,vment. it also plays a role in thc distribution ol
development results. In the economic crisis that occurrcd in our country since a leu,'r,ears ago. rrn,here many large-

scale businesses have stagnated and er''en stopped their activities. the Micro. Small and Medium Enterpriscs (MSMEa

sector proved to be more resilient in dealing ri,ith the crisis. Bur thele ale also rveaknesses o1'MSMEs in accessing

information thought to be directll' related to the condition ol'internal lactors (Anralia et al.. 20 I 2)
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MSMEs that are overshadou,ed b1 MSMEs that actualll. have a large market share in the international world.

are not yet u,idely knorvn by consumers. Batik is a great cultural heritage of the Indonesian people. Almost every

region in Indonesia has its own batik art and motil's. Semarang is no exception that has the characteristic of Semarangan

batik. The problem faced by Semarangan Batik UKM is thc r-xistr-ncc' of Semarangan batik n'hich is less knorvn b-v

the rvider communiry due to constraints on marketing and limited human resources. The problems that are being taced

b1' SMEs in the small crali industry, especialll, Semalangan tsatik UKM. are the marketing problems of Semarangan

Batik that are notvery popularu'ith the public and are not aware of the existence of Semarangan Ratik and the problem

of limited human resources that causes Batik Semarangan has not developcd properly. In fact, batik is u .ultu.o?

heritage ofthe nation ol Indonesia rvhich is the great.

Almost every region in Indonesia has its own batik art and motifi. including the citl' of Semarang r.vhich has

the characteristics of Semarangan llatik tuch as flora t-auna. tl,picirl lbod of the city ol'Semarang. buildings in the old

tolvn. lawang sewu, young monument. tamarind charcoal and modiflcation of bird and lish), (Anisyah & Atmanti,

n.d.). Problems laced b1'small entrepreneurs can be o',,ercome if there is a balance betu'een internal and cxternal repair

effofts (Lubis & Rachrnina.20ll). The external side is bf incleasing the qualit;-. of human resources (especiall,v

entrepreneurs). so entrepreneurs are able to improve business managerrent. The most important erternal side is the

need to create a healthy business climate, the imolementation of balanced and mutualll' beneflcial parlnerships. the

llorv of infomation evenl-v and continuousl)', as rvr'll us thc incrcasing iole of supporting institutions. nhether

associations, go\rernments. or other institutions

Every business strives to achieve high pertbrmance. \I'ithout this superior business perfbrmance" a company

cannot be gualanteed its sustainabilitl'. Therefore. it is verl inlpurtant ro investigate the influence ofthe lactols th4!

contribute to the success of a company. An entrepreneur is someone nho builds a busincss. u'ho does creative thingi

and makes the impossible possible. (Carland et al.. 1984) state that it is very difiicult lor researchers to explain the

difl-erence betlveen an cntrepreneur and a small i SME business o\r'ner. According to ther-n. SME, researchers usually

explore business experiences that are rcrtinely carried or-rt in running an SME. On thc othcr hand" enh'epreneurial

researchers tbcus more on innovative eflbrts that ale irrdividualized as is done in the process of starting a business

(staft-up process). Becausc the goals o1'an SME or.r'ner and an entrepreneur arc ditlcrcnl. For example. a SME ou'ner

is vet1, concemed about the sustainabilitl' of the business to get income (income) for the business he has done. \\rhile

an entrepreneur tbcuses on the growth and success ol'a business through innor,ative and creati",e actions: thus.

entrepreneurship (entrepreneurship) is applied fo expand business areas such as the crcation of profitahle nerv

businesses. businesses that have high grorvth and corporate businesscs. Meanrvhile, SMIIs onl1.'1ocus on the eristence

of these SMEs. Many previous studies have examined various lactors that contribute to superior business perlormance.

Some researchers have paid attention to the impol'tance of crternal t-actors such as government policies; on the other

hand. some researchers hale revealed the importancc of internal tactors such as entrepreneut attributes. Horvcver.
t

entrepreneurs play a very impoftant rolc fbr thc sucCess of the business. Thus, the intlucncc of demographic and

personal cl-raracteristics is importarrt fbr the achieverrent of the company's superior perfbnrance.

,Y.
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L
Several stuilies have investigated the cff-ect oi entreprL'neuri3l characteristics on business performance b1,

using a personality trait approach (Rauch & Frese.2009; and (lsaga,20l8) or rrore emphasis on ihe demographic

characteristics of entrepreneurs (Ozyilmaz. 201 I : Uddin e1 al.. 20 I 6) companr''s superior perlormance depends on the

availability of available resources. Both tangiblc and intangible resourccs contribute to the succcss of'the company.

According to the resource-based 
"'ierv 

(RBV). unique, scarce. easilv imitated and r,aluable resources are a competirile

advantage of companies (Priem & Ilutler. 2001). This rescarch is based on RBV thcorl. ruhich can be erplained thai

the characteristics possessed by entrepreneurs are valuablc. unique and scalce resources ou,ned by companies that

contribute to sustainable compctitive advantage and superior perfbrmance.

Because not all entreprcneurs havc essential characteristics tike this. these characl.eristics arc irnpofianr

f-actors for a company's success. Thcrefbre. in this studl'limited to the demograpl.ric characteristics of entrepreneurs

consisting of age and gcndet' as rvell as the personal characteristics o1'entrepleneurs associated lvith the need fbr

achievement. the need for cognition and internal locus o1'control. This study r.vill also examine the role of the

entrepreneurial orientation'"'ariable as an mediating variable in thc relationship betri'een the independent r,ariable antF

the dependent variable.

II. LITERATURE REVIEW

2.1 Theory of Planned Behavior (TPB)

TPB is a development of Theory of Rcasonetl .Action ('l'RA). u'here in TR,,\ it is explained thar a person's

intention towards behavior is fblmcd by.tu,o main factors namell,attitude tou,ard the beha.,,ior and subjcctire norms

(A"izen,20ll) r.r'hile in TPB one mole f-actor is added that is perceived behavioral control. TPB is very suitable to be

used to explain various behaviors in enl.repreneurship. This is consistent ri'ith Ajzen's statement that TPB is suitable

to explain any behavior u,hich requires plrnning. such as entrcpreneurship ( fPB is suitable fbr explaining anl behar,'or

ihat requires planning, such as entrepreneurship). Various results o1'pret'ious studies indicate that the theorl,ofplanr-red

behavior lrom Ajzen can be used to shorv the intentions o1'enrrepreneurship very well. Rescarch conducted by Lindn.

(2008) shorvs that the existence of entrepreneurial intentions is an indication of hou' rnuch eflbrt a person u,ill make

to present his entrepreneurial behavior. Bascd on the planned hcharior theorl. Prabandari & Sholihah. (2015) an*
Malebana (2014) explains that entrepreneulial intentions ale influenced bl.three motivational factors thaL will
influence the emergence of behar,ior. namel-v-' attitudes torvard entrepreneurship. perceivcd behavioral control and

subjective norms.

Figure 1. Theory ofPlanned Behaviour ((Ajzen, 201 1)
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2.2 Entrepreneurial and Managerial Characteristics

Several studies have been carried out trying to identitl, the main chal'acteristics of entrepreneurs vnho launch

a new business (Zhao et al.. 2010; Di Zhang & tsrur, ing. 2011 Mazzarol ct a[.. 2009) rcvealed that the personal vision

of managers/business o\'vners correlated u,'ith high levels of sales. Cognitir,e abilities of'managcrs give a big role to

their performance and behavior (Panagiotou. 2006). Managers u'ill be more innovative. ell-ective and eflicient if thel-

have a good internal locus of'contlol (Sirdn et al.. 20llt). t

Several previous studies have fbund that. crucial ldctors tbr thc snccess of entreprenellrs are the locus of
control and achievement motivation (Karabulut. 2016). 1'here should be an invest.igation of personal character,'istics.

to be able to clearly dcscribe entrepreneurial behavior (Dobbs & Hamilton. 2007; Macpherson & Holr, 2007;

Gancarczvk & Zabala:ltur.riagagoitia. 2015). The scope of this stud; is lirnited to three personal characteristics of
entrepreneuls. namely need tbl achievement. tneed fbr cognition and intcrnal locus ofcontrol

2. 2. I Need for Achievement

This construct has long been used in the field of psy'chologv. originating tiom McClelland (1961 in Jettrey

G. Covin,20l8) and relating to the behavior of entrcpreneurs. People with fhe need fbr achier,,ement arc those u,ho

want to achieve high achier,cments and have a strong desirc to succeed, establishing a standard challenge for

themselves. People like this alwals try to achicve the best results and tr1' to improve theil actions firr extraordinary

results. F'or example, almost all studies have shorvn that this construct is a ntajor entreprerleurial attribute. rvhich gives

the meaning that entrepreneurs alu,ays have ahigher need to achievc set standards than non-enlrepreneurs (Begley .&

tsoyd. I 987 in Sutanto & Oetomo, 20 I 6: Homadal & Aboud, 2008 ). This can be lcarr.red. bur personal characterisrics

are stable individually. to achieve satislaction in achieving hieher achievernent (Kerr et al.. 2018). Ther.- is a positir-c

relationship betlr'een the need tbr achie'"'ement and entlepreneurial orienration ((Miller & l-oulouse. 19861 Casillas &
Moreno, 2010).

Casillas & Moreno. (2010) further argues that if mariagers and entreprcneurs n,ho have a high neecl lbr

achievement then they have a better entrepreneurial orientation and bcttel col'porate pelftrrmance. In Di 7,hang &
Bruning (2011) states that entrcpreneurial orientation has a dircct relationship r.vith the need tbr achievement and an

indirect efl'ect on company perlbrmance. I-hc,v tind that cntreprencurs who have a highcr neecl tbr achicvement are

more able to adopt an entrepreneurial orientation so that the1. are better able io direct compan,v activities so the.v- can

achi*,e higher perfbrntance.

The need tbr achievement entrepreneurs have a positive correlation rvith compan,v glol'th (Begle1. & Boyd.

1987; Don Y. & Erick W.. 2001; Sibin et a|..2007: Velaitham. 2018). Similarly. a studl conducred b1, Machmud and

Sidharta (2016) has revealcd that the need fbr achier:ement of cntrepreneurs / managers has a positive relationship

rvith the pertbrmance o1'SMEs. (t,rnst & Kisker. 2016) states that rhe lcvel of motir,arion fbr achievement has a

significant effect on companv performance in the fonn o1'grorvth in the nunrber of emplo1..ees. sales gror.vth and net

prolit.
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2.2.2 Need for Cognition

The need fbr cognition is "a need to structure situations lclating to integrated u,avs and to impror,e the

decision making process" (Cacciopo & Petty, 1982). individuals rvith this attr.ibute har.e more rvillingness ro solve

complex problems, they Iook for complete and appropriate information through cognitiye el1brts. previous studies

have shoun that people with high cognitive denrands have bettcr logical reasoning skills ancl per.formapcc; they are

also more effective in processing infbrmation ro solve problcms (cacioppo et al.. l996).

The root of the need lbr cognition comes liom the flelil of psychrrlogl . But there is a broadcr scope o1'

research, in the ti-eld of mafketing. rvhich provides the mair.r lbcus on consumption ancl advertisilg behavior. Areni et

al' (2000) and Rosenberg (201l) fbund that people u'ho had a higher level of need firr cognition tbcused mor.e on

logical evaluation of arguments thal were reler"ant to thc topic being discussed. On the other hand. people u,ith loq
cognitive must decide specific questions based on emotional basis |elared to the infbrmation received. Individual needs

tbrcognitionmeansthereisatendeno'toengageandenjol,thinking(Cacioppo&pett1.. l9g2).'lhisrypeofperson
generallv has a more positive attitude in cornpler iind unccrtain situations that require a lot of thought (Llacioppo et

al.. I 996). Mourali et al. (2005) and For.tie r & Burkell (201 4 ) state that peoplc u.ho have a r.e ry h igh proportion of the

need lor cognition are lhose u'ho prel'er to search lor rnore infbrmation.

Di Z.hang & Bruning (201 I ). it has been tested that one cannot rhoroughlv observe thc need for cognition in

the area of entrepreneurship and strategic management. Holr.ever, managers and entreprencurs can make strategic

business decisions (Le'n'in et al. (2000): Forouhart-ar ct al. (2014) Birsed on this. ri.h1. Di Zhang & Bruning (201l)
assumes that entrepreneurs u'ith a high need fbr cognition. put rnore ernphasis on logical arguments and are more

likely to make strategic business decisions. Such as selting a targcr rnarket that rvill trigger entr.epreneurs to create

broader market intelligence. This needs to anal-vze the ler,el olcognitive abilit.v and react \\,irh market intelligence in
various situations.

2.2.3 Internal Locus of Control L

I-ocus ol.control which is an individual's control oler their rl,ork and their belief in self'-success. This locus

ofcontrol is divided into t\\o. namelf internal locus ofcontrol tha[ charactelizes a person having the beliefthat they

are responsible fortheirrvork beha'"'ior in the olganization. An cxternal locus of control that characterizes indir,iduals

rvho believe that their lvork behavior and thc succcss oltheil tasks are more duc to tactors outsidc themsclves. namel'
the organization (Rotter. 1966; Ng et at.. 2006)

From the perspective ofthe entreprelteur. the internal locus ofcontrol means that the businesses thel'operate
operate in an uncertain and competitive environment. According to Di Zhang & Bruning (2011). entrepreneurs rvith

an internal locus of control believe that thc succoss or fhilure of a companv is rhe result of the actions the-v take. While
entrepreneurs with external locus of control. assume that the success or lailure ot'a companl is the result of the

intluence of the external environment. With this locus ot'control. individuals ar.e erpccted to be able to pav attention

that they have the ability to control or influence elcnts in their lives. Inclividuals with intemal locus of control belier.e

that the,v have an influence on the outcome o1'events that occur through the inl'lgence ol'thcir beha'ior. u'hereas
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individuals u'ith external locus of control believe that crternal lbrces influence the outcome of events that occur'

(Hutahayan.20l9; Don Y. & Erick W..2001).

Entrepreneurs rvith a locus of control f'eel that they u'ill be able to take responsibilitl'fbr the actions they take

lbr the success of their business. So thel tn to do their best to build thcir business and meet the rcquirementsiclemands

of the customers. A corr-rpany's market orientation culture is needed to nreet the needs and dcsires of their cust()mcrs.

ln a ntarket orientation the customers are considercd as the locus of'control. Through innovative and crcative ideas

fiom entrepreneurs, thcl' build a competiti\,e corporale culture that positii,elf influenccs compan)' perfblmance.

Previous studies have shorvn that risk-taking behavior ofentrcpreneurs rvith an intcrnal locus ofcontrol on corporatc

perfbrmance (Boone et al.. 1996).

Locus ol control is a situation rvhere individuals can control thcir environntent (Rotter. 1966). Individua[
rvith an intemal locus oicontrol bclieve that the end ol rlreir liles can bc dr.termined by their or,vn behavior or properry.

Compared with people rvith low locus of control. indir,iduals rvith high locus of control are morc looking to get

valuable results, because they bclieve thel,can conrrol the results. Thus. seriousness and hard rvork lead to superior

peltbrmance ((Markman & Baron.2003): (Santos et aI..2013; Bulmash.20 l6: Demiltas & Karaca.20l7). Sereral

empilical studies have found a correlation betu'een locus of control and results. For example. Sagone & Caroli (201,1)

lirund a positive correlation betr.r,een this character and academic success.

Studies conducted b.v Judge et al. (1999) also lbund a positive correlation benveen the internal locus of

control and the management of organizational changc. The internal locus of control has a rclationship rvith professional

motivation. job perfbrmance and career success (Judge & Bono.200l). NIe4nu"hiie according to Poon et al. (2006).

personal traits have a relationship with companv perfbrmance. A stud1,'h1,Don Y. & Erick W. (2001) o1'Chinese

entrepreneurs in Singapore shou,ed a positive rclatiorrship betu'cen personal nature and compalt),grotvth. Likervise

Miller &'loulouse (1986) say that ploduct innovation is the rcsult o1'people uho have a good internal locus of control.

These people have a broadcrvision fblthcir luture and thel'can nreet the specilic nccds ofthe companv and Iead tg

successtul ihnor,ation. This relationship is more cviclent iu an uncL-rtain cconomic ent,ironment in the contert of SMEs.

Several studies have concluded that there is a positive relationship betrveen the locus of control and entrepreneurial

orientation (Zgheib & Kou,atl),.2011: Soininen et al. (2013).

2.3 Entrepreneurial Orientation

E,ntrepreneurial orientation describcs the process of developing strategies in orqanizations as a basis tbr

decision making and actions taken b1,' entrepreneurs (Wiklund & Shepherd, 2005: Lumpkin & Dess. 1996). The roots

of entrepreneurial orientat ion conr e lrom thc literature on rh e process of determ in in g strateg), (Mintzbe rg et al.. I 976).

ln tbrmulating a strategy requircs manv aspL-cts such as planning. decision making" analvsis. and manl,aspects of the

value s)'stem, culture and organization (Hart & Hat.20l4). Mintzberg et al."(1976) emphasizc that the development

ofeffbctive strategies is the rcsult ofstrategic resourccs and the personal actions ofentrepleneurs. Theretbre. (Rauch

& Frese. 2009b), looked at entrepreneurial orientation lclatcd to policies and practices that are the basis for decision

making and actions of entrepreneurs.
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In this study, entrepreneurial orientalion is seen as thinking. attitude or stlategic orientation ol'small and

medium-sized companies. Entrepleneurial actir,'ities and behaviors ale shovnn to improte economic well-being and

meet emplo.vment needs. According to J. Wiklund (1999 p. 37). Johan Wiklund & Shcpherd (2005) "at this time

entrepreneurship is a very popular term and there is a tendeucl'to rcgard entrepreneurship as something inherentl.v

good. something that companies should alr,r'ays look fbr". Sevcral studies that have been conducted previousll'use the

concept of entrepreneurial strategic oricntation to cover entrcpreneurial actir,'ities a1 the companl level (.Icffre1' G.

Covin, 201 8; Zahra & Covin (1995). According to Miller (1983) entrepreneurship should be handled as a

multidimensional concept consisting oicorporate actions rclating to innovativencss" risk taking and proacti",eness. He

said that. "an entrepreneurial companf is a partl' that is bound to market and product innor"ations. carries out riskl''

business activities. and is the trlst to be present uith" ploactive "innor,'ations. and beats competitors." Many experls

have measured entrepreneurial orientation bl, measuring compan)' trends bascd on these three dimcnsions (Waltcr et

a1.,2006; Wiklund & Shepherd.2005; (iorostiaga et a1..2019). 
*

Previous studies have used entrepreneurial orlientatiorr at the proccss 1er,el. decision-rnaking style or strategic

orientation olsmall and medium-sizcd companies that arc cntrepreneul'-oriented ((Johan Wiklund. 1998: Wiklund &

Shepheld.2005). The strateg),set hy srnall and medium-sized companies should alfbct tlie company's perfbnnance.

Manl- studies conducted shon a strong relationship bet'nlecn entrepreneurial orientation and pertbtmance (Zahra &

Covin, 1995; Jeftie.v G. Covin,20l8). Furthermore. the rclationship betrveen cntrepreneurial orientation and

per-formance becomes a specilic conte\t and is influenced b1 the ertcrnal environment (l.umpkin & Dess. 1996). A

stud.v conducted by Madsen (2007). u,hich observcs entrepreneurial orientation in small and medium-sized Nonvcgian

companies. shows that increasing entrepreneurial orientation rvill impro"e the companl-'s gt'ou'th and tlnancial

performance. This tinding is corrclated u,ith a study conductcd b1' Johan Wiktund (1998). u.hich investigated Sr,,'edish

small and medium-sized companies. IJe concluded that inr"estrnent in eiltreprcneurial orientation should not be carried

out tbr the purpose of achier.ing "rapid improvement". becausc it u'ould provide rLnl-avorablc benetlts. When studl ing

company capabilities and performarlce. entrepreneurial orientation u'i11 aflect the relationship benveen the trvo (Johan

Wiklund & Shepherd.2005). According to Madsen (2007). small and nrcdium-sized companies har,c a better abilit)'

to exploit their resources b1' using entrepreneurial activitics. Thus. in studies investigating thc role ofcapabilities fbr

the competitiveness of small and nrediunl-sized companics. cntlepreneurial orientation is assurned to plal'arr intc-gral

role.

2.4 SMEs Performance

The success of srnall and medium-sized cornpanies can be measured through improving business

pertbnnance. According to Cooper (1995). perfbrmance measuremen[ ol-small arrd mcdium-sized cornpanies has not

been well deflned. so that in some studies thai har,e been dr:rnc man)' use aspects o1'measurement that are not important.

Someevenmeasurepellormancebasedsolely'onthecompanl''sfinancial gain(eg lahra& Covin. 1995).Therefbre,

in subsequent studies conceptualizing pcrfbrmance as a multidimcnsional construct (Wiklund. 1998: Walter et al..

2006). Lumpkin and Dess (1996. p.153) said, "entrepreneurial actions or processes can provide rcsults (outcomes)
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that vary in each dimension". "l-hus. a multidimensional approach to measuring perfbrmance is considered appropriale
for this study.

&
In this study. company perfbmance is seen iiorn threc rlinrcrrsions. First. gro\\'th - and is linked to flnance.

lvhich can be linked to "past" compan)'pertbrmance. Accolding to J. Wiklund (1999) measuring perfbnnance using
grorvth is quite rvidely used in previous studies. Aspects of gronth are consirlered more precise and easier to access

(Brown. 1996). For example' sales gror.vth and malket gror,vth are traditionally used to measure pertbmance. The

financial aspects can be investigated b1'revierving the companr''s pr3fits or sales tl.om previous vears. The second

dimension. obsen'ing aspects of the company's current per'lbrrrance events. l'his relates te non-flnancial aspccts:

rvhich are still vital for the companl'. f'or erample aspects of customer pellbrmancc. Ilar,.ing a satisged anrJ lo1.al

customer base is important 1-or companies to remain competiti\ie. Finally. the third dimension is seen as an indicator
of future-oriented company perfbrmance" tbr example aspects of'corporate innovation. Because almost all small an<j

medium-sized companies operate in a turbulent environnrent. acting innovaiive rvill lead [o competitive advantage.

Innovation indicators involve questions relating to thc company's abilit.v to develop ne$'products. proccsses or
Senr,ices.

III. HYPOTHESIS DEVELOPMENT

3.1 Influence of Need for Achievement on Entrepreneurial orientation

Several studies on the relationship bet\\'een the need fbl achievement and entrepr.eneurial oricntation haye

been carried out by Miller & Toulouse (1986); l,umpkin & Dess (1996)l okhomina (2010): Zeltane (2013);

Vantilborgh et al' (2015): and Farrukh et al. (2018) fbund that the ncecl fcrr achievement had a positive ilflucnce on

entrepreneurial orientation. Furthermore L.umpkin & Dess (1996). Raheem Bux & Ilonglin (2015). Karimi et al:
(2017) and sabiu (2017. p.9) algue that rnanagr'rs and entrepreneuls with high need lbr achicvement arc morc
entrepreneurial oriented. u''hich leads to superior companv pcrtbrnrance. Thus thc lbllo,,ving hypotheses cal be

arranged:

Hr:Need tbr achievement has a posilir,e inf'luence on entreprcncurial n,.ientation.

3.2 Influence of Need for cognitiont on Entrepreneurial orientation

According to Cacioppo et al.. 11996) and Di Zhang & Bruning (201 l) the need tbr cognition tends to lead to
individuat involvement and enjo-v the process olthinking about something. Indir,iduals rvho har,.e high coglitiye need?
tend to be more positive tou'ards complex stimuli that require thinking. Need for cognition is a cognitive factor that
can motivate entrepreneurs to actively maintain thei,: personal initiativc t-raining (Mensnrann & Frese. 2019). personal

initiative training is a promising r.vay to enhance entreprcncurial personal initi:rtivc. r.i.hich is the main beharior firr
entrepreneurial success' People rvho have a high need 1br cognition shorv innovative behavior.fbr pleasurc reasols
(Wu et a|..20l4) and are also more experiencei.l in sol.,,ing compler problems (Cacioppo et al.. 1996). Inloyatir.e
behavior has been shorvn to be highll' related to proactivc behavior (Parkcr & Collins. 20 I 0 ). Basccl on the description.
the lbllowing hy.potheses can be proposed:
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Hz: Need for cognition has a positive inf'luence on entrepreneurial orientation.

3.3 Influence oflnternal Locus ofControl on Entrepreneurial Orientation

Regalding the influence of locus of control on cntrepreneurship. Robert ( 1 991 ) in IIsiao et al., (201 5) states

that people with internal locus of control are people uho are proactive and able to think rationally and develo)

innovative and creatir,e ideas to lacilitate future developmentahead and enhance entrepreneurship. Brandstatter (201 l)

states that locus ofcontrol is a ke1'factor influencing entlepreneurship. and that intcrnal locus ofcontrol influences

entrepreneurship development. (Sildn et at.. 2018). Ellli,rg and Ilulsink (2003) asscrt that pcople u,ith intemal locus

of control can more elfectivell' develop entrepreneurial processes bccausc thel' are very capable of rccognizing.

developing and assessing erternal opportunities arrd ale more emotiorlally stable and rcliable compaled to people u,ith

erterrral locus of control.

Tsai & Hsieh (20i5) assert that people rvith internal locus ol control usuall) believe that the-v can control

their destiny and that success depends on the amount oi personal eflbrt. Thus. people rvith internal locus of control

strive to develop and improve their competencies and activell' solve problems. theleb,v demonstrating a high level of

entrepreneurship. According to the statement above. we propose thc lbllorving hypothesis:

H3: Internal locus of control has a positive int'luence on entrepreneurial orientation.

3.4 Influence of Need for Achievement on SMEs Performance
i3

Accoldiirg io I{iani (1016) and Lifurrer: ir'l 5;urr'.ier-ar: et it. i1ii15) sorneorrr: u,hc has lr strong nccd tti r*ach

anron-s thosc tvho rvrrnt to solvc i:hcir *u,n pr"obier:rs" set g,oiiis ilnli siril'Lr to aciiicvc ih{:sc largcts thlough thcir rru'n

ctlbrts. shori'ing higher pcltbrrn;incc in tasks cirall*uging and inui:r,aLi:'c task in iiniiir:e n:eairing irr r:c*,ilnd l:ett';r

\va)'s to itnprove thcil pci lbr"mancc.'I-hc necil tor achierenrenl ioilucnccs thc success rr1'linralc €lltrcpl"cncilrs

signifii":antlr': and positivrly " This nleans tlrat tirc nrore iiilrliler.i thi nt'iil firr achier'enrer,t thc higlrer lhe leve l ri'success

(.luniarto &,Arninah.2tll3)" Ilascd on thg explanation iib*r.c. tl.re h:prithcsis prr.r[]oscrl is thc trllurving:

H4: Need fbr achievement has a positive iniluence on SMEs pertbrmancc.

3,5 Influence of Need for Cognition on SMEs Performance

Researchers in competitive strategies cmphasize the importance of cognition. fbr example Porter (1980. p.

72 in (Salavou.20l5)) tates that organizations need "some intelligence syslems tbr competitors" to analyze the

competitive envilonment successfulll. Likeu,ise. manv empirical studies that slate that in competitive decision

making. cognition is needed. As stated by Clark & Montgomerl'(1999)that managers use the categorization proceflr

in idenri lying competirors.

Furlhermore, competitors i.vill certainll not bc ri'illing to share inlormation about the actions that they have

or rr'ill take and the reasons behind them (Hornbr.trg et al. (2007)l Krush et al. (20 l4). This makes reliable infbrmation

related to competitors ditficult to obtain (Montgornery et al. 2005; Kaleka & Morgan.20l9). makes the rnechanism

of information acquisition through standard systems and procedures and encourages the use of cognition. In addition.

uncertainty about competitors'actions makes it ditficult to pledict and ovcrcome. so companies rvili depend on vague
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and complex signals (Kildufl'et al.. 2010: Tyler & Cobbs, 2015). The higher uncertaintl, laced is related to competitors'

actions. the more aggressive the conrpanv is in obtaining irrformation and processing it (Chen et al.. 2007; Caputo ct

al." 2018). Based on the explanation above. the h.v-pothesis proposed is the fbllou,ing:

I"I5:Need for cognition has a positive inf'luence on SMEs perfbmance.

3.6 Influence of Internal Locus of Control on SMEs Performance

Patten(2005)andOZENKUTANiSetal. (2011)stalesthatlocusofcr)ntrol hasasigniticantcffectonthe

achievemenl of a perfbrmance in the organization. The lesults of his research revealcd that individuals rvith intelnal

locus of control pertbrm better than individuals u'ith external locus of control. Several empirical studies have proven

that locus of control is a determinant ola person's performance and organizational perforrnance (Llevrvood et al., 201?

Rum. 20 t3: Syahpun'a" 201zl). lndividuals rvith internal locus of control u'ill u,ork to obtain lewards b1, sho'wing effbrts

to achieve these rewards.'lhese cflirrts are usualll'associated uith learning and inlbrmation seeking to support the

achievement of these reu'ards which u,ill also have an irnpact on organizational perfbnnance. As a study conducted

by Sudarsono & Irawati. (2003) which states that the internal locus of control of MSME entrepreneurs in Sampang

MaduraRegencl'has a positive and signiticant inrpact on MSME r.volk perforrnance. Whilc Riani (2016) states that

internal locus of control has a positive intluence on the perfbrmance of'SN,lEs in Surakarta. Based on the descriprion

above, the h1'pothesis proposed is as lbllo'uls:

H6: Internal locus of control has a positive inlluence on SMEs pcrtbrmance

3.7 Influence of Entrepreneurial Orientation on SMEs Performance

Shehu & Mahmood (2014) state thal entrepreneurial orientation and the business environment arc tactors

that influence business perf'ormance. According to H.M.A. & Mahmood (2013)through enrrepreneurial orientation

the leadelship rvill be able to bring the companl'to achieve bettcr pertbrmance. These resulrs are also in line ivitl.

research by Palalic & Busatlic (2015). lrntrepreneurial orientation has a positive ef1-ect on business peltbrmancc

((Fairoz et a1.,2010; '[-ang & Tang,20l2; Kreiscr & Davis,20l0: Lechner & Gudrnundsson.2014; H.M.A. &

Mahmood.20l3: Rezaei & Ortt.2018). Tl.e higherthe,--ntrepreneurial orientation the highcr the market orieurariou

ivhich will ultimatelf itnprove the perlbrmance of thc organization (Felgueira & Rodrigues (2012): Octavia et al.

(2017). The results ofmultiple regression analvsis shou that entrepreneurial orientation has a significant influence on

the perlbrmance of companies in small and medium enlerprises in Manado. Thesc results mean the better thi

entrepreneurial orientation on-tre,-l bl SMEs in Manado. the achic."'cment of contpanl'perlbrnrance u,.ill also bc better

((Mohammad et al.. 2019). Researchers u,ho focus on entrepreneurial orientation agree that entrepreneurial attitudes

must tend towards being innovative, proactive and risk-taking. Reflrring to the description above. the fburth

hypothesis proposed in this study is:

H7: lintrepreneurial orientation has a posirive inlluencc on SMEs pertbrmance.

DOI: I 0.37200/IJPR/V24I8IPR28049 I
Received: 2l Jan 2020 | Revised: 08 Feb 2020 | Accepted: 14 Mar 2020

l

4716

1l,.



International Journal o1'Psychosocial Rehabiliration. vol. 24. Issue 0g" 2020
ISSN:1475-7192

3.8 Influence of Need for Achievement, Need tbr Cognition and Internal Locus of Control on SMEs

Performance that Mediated by Entrepreneurial Orientation. 
r

Entrepreneurial orientation is verv inrport.ant in strengtherrin-q the success of strategies fbr smooth businesS

through an efI'ective decision rnaking process (Jiang et aI..2016: Ilutahayan^ 2019). Entrepreneurial orientation is a

mediator irr the relationship bcnveen entrept'eneurial charactcristics (the entreprencut''s characteristics) and compan."-

pertbrmance. Without an entrcpreneurial oricntation. entreprcneurs cannot develop t,ision. goals and srrategics that

are l'ight for the success and smoothness of rhe conrpany ((Bhuian et al.. 2012: Bolton & Lane, 2012). Thus,

$'eaknesses in vision and strateg)'weaknesses can result business f-ailure (Sajilan ct a1..2015). Therelbre. the

contribution of entrepreneurial trrientation to cornpan)'success cannot bc ignored. Based on the description above. the

hypotheses that can be submitted are as tilllorvs:

H8a: Need for achieYement has a positive influence on SMEs pertbrmance mediatcd by entrepreneurial oricntation.

FI8b: Need for cognition has a positive inlluence on SME,s perfbrmance mcdiated b), entr.epreneurial orientation

H8c: Internal locus of control has a positit,e int'lucnce on SMEs perlonrance mediated by entrcpreneurial orientation

Figure 2. Research model (Source: developed jbr this study 2019)

IV. RESEARCH METHOD

The population in this studt' u,ere all Batik SMF.s in thc cit1. o1'semarang. The population in this srurll is

unknou'n. According to Ridurvan & Akdon (2005). the fbrnrula in calculating samples in unknovn-n populations is as

follows:

!Zutzo tr 1(l,U6l {0,:S}\ln=i-;i =[ rlrE l=';t;'']e
t

'l-hat u'ay the researcher believes u'ith a confidence level ol'959o that a random sample sizc o1-96.0:l = 97

rvill give an estimate ditterence of i rvith p lcss than 0.05. So, the sarrple raken uas 100 people. -fhe 
technique used

in sampling is proporlionate stratified random sampling ancr snou.bail sampling.

Research data using primatl data with data collcction mcthods using questionnaire distribution media. I'he

questiot]s in the questionnaire use an interval scalc in the lirrm of a Likert scale that produces ans\.vers that agree

strongly to ans\vers sttongly disagree rvith the range ofvalues I - 5 (Sugi;-ono. 20l 8). The analvsis techniquc used in

this study is path anall'sis. to estimate quantitatively thc direct or indircct influe,nce of several independent r,ariables
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on the dependent variable. Meanvr,hile. to test the indirect cffect of the dcpendent -,'ariable using path anal,vsis and

Sobel test.

4.1, Variables Measurement

Table 1. Variables meassurement .

No Conceptual Definition Operational Definition

I The need tbr achievement is a

mental condition that drives a

person to achieve his

achievements and strive to

succeed (Fadholi.

Muhamrnad Reza. 2013).

Doing prcttl, ditllcult tasks r,'en, rvell

Tr-"r hard to improve u,ork pelfbrmance

Dare to takc risks (nroderate) and think

hald to alu,ays bc able to u,ork r,r.,ell

[-ook 1br additional lesponsibilitics in

assigned tasks

'fr1 to do something betler than rvhat

colleagues or colleagues do

(.luniarto & Aminah, 20 I3)

2 Need tbr cognition is nced lor

a\\'areness / knorvledge that

leftrs to a person's tendencl

to get involved and enjo1. the

busitress (Cacioppo et a!.-

1984; Di Zhang dan

Brunrring.20 ll)

Thc lcvcl of intcrcst and sincerit.r., in

stimulating a thought

The level of interesf in complex problems

The ler el ol sinr:eritr ol corrmitrncnt in

thinkirig

Ler.el o1'desire to understand.

(Harvono dan Muliatie. 2017).

J Internal locus of control

defined as a person's

perception ofthe source oihis

destiny (Robbins^ 2003 ilalam

(Putra & Suba{o.2015).

i-ver,vthing tirat an individual achicvcs as

ir result of his otln cfTolts

Being a leader because of his oun abilitv

Individual success due to hard r.vork

Everything that individuals get is not due

to luck

The abilitl. o1' :nciividuals to determine

er er-rts in lifc

The lifi of an individual is detennincd bl

his actions

F'ailures cxperienccd hy individuals due

to their 01\n actions

Individuals are iulll' responsible fbr

every decision thev makc
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(Rotter. 1996 dalam Putra dan Subarjo.

2015)

4 Entrepreneurial Orientation

. Risk taking :

is a 'sense' of uncertainry ...

the possibilitl' of negative or

detrimental output .... a high

cnough influence on the

management and

commitment of rcsources

(Lumpkin & Dess, 1996 :

146). There are three types rl1'

risk toking, yaitu (1) btrsiness

risk-taking, (2) .linancial risk-

toking. tlon (3t per.ronol ri.ri-

la,tirg (Lumpkin & Dess.

2005).

our compan)' tends to f-ace manl pro-iect

ri sks.

there is an int'luence of the cornpan-v's

environmenl. lor the achiel'ement of

companl' goals

Therc are actions taken to dcal rvith

Lrnlar orahle dccision-making siturti()ns

(Rauch et al. 2009)

o Innovativeness

is the tendencl.' o1'an ellirrt to

cngage and support ne\r'

ideas. something ne\\' I
novelt)'. experirnents" and

creative processes that can

produce neu,' products and

sen,ices and technological

processes (Lumpkin & Dcss.

1996 : 142: Wiklund. 2005 :

t{2).

We put more em1'rhasis on marketing the

products tha[ exist toda1,

Wc alr,,'a1's have severitl types ol new

products and services ofltred

We makc radical changes in products and

sefln'ices

(Soininen.20l5)

. Proactivcncss

is taking initiatives throrgh

anticipation and search lbr

new opportunitics and

involvement in linding neu'

markets.

(l.umpkin & Dess. 1996 :

1:18, Lumpkin & Dess.2005).

We alu'a1's takc the initiative 1o make

changcs

\\ c introduce neu products or serr iecs.

administrative svstems, production

mcthods. etc. Routinely

do collabolation

(Flat1'ono dan Muliatie. 20 I 7).
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5 | Business Performance is the I Financial perlormance (Birley &

result that has been achieved I Westhead, 1990):

fl'om rvhat has been done. We alrval's try to increase the let,cl of

done br mrnagers business I sales grorrrh

owners in carrying out rvork I We alrval.s tt.v to increase the return on

or tasks that are charged bl asset (ROA)

the organization (Wiklund * i Wc alriuls tn to improve business

Shepherd.2003) i protitahilitl.

I Nonfinancial perfbrmance (Wiklund &

1 Shepheld (2003) and Prieto & Rcr.illa
i

i 
(20fr6 )):

I W. pritrriliTE sen icc lrr improrc

] cuslomer satist-action

We alu-avs tr1, to increase the number 9f

customcr gro\l'th

We strir'c to maintain and improve the

qualit"r ol'products and sctr ices

},

Source: fi'om any other.journals ibr this studi. 2019

V. RESLTLT

5.1. Responden Description

The results of a descriptil'e analysis o1'batik SMEs :'esponden at Semarang are as fbllorvs:

Table 2. Demographics of responden

No Descriptions Amount No Descriptions Anrount

1 Gender 4 Business Iif-e

Male 36 2 s/d 5 years 26

Female 64 5 s/d l0 _vcars JJ

2 Age > I 0 1,ears 4l

31-35 1'ears t4 5 Business Onrzct

36-40 years 2t 10-20 millions t9

4 I -45 1,ears 28 21-25 millions l3

46-50 years t9 26-30 millions 7

5 I -60 years l8 3l -40 millions J

3 Education 41-50 millions 26

High Schools J-) >50 millions .Z
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Diploma3 L-)

SI 42

S2 2

Source: primary data. 2019

From the above data it appears that the numbel of t'emale batik SMEs is more rhan male batik SMF.s. this

situation is in line r'r'ith rvhat u'as done in (ZctTane.20l2) stud-v uhich shor.vs staristical evidcnce that both men and

\,\romen have the same cntrepreneurial potential. Several studics that lbcus on t',omen's entreprcneurship reveal that

women have more interest in their entrepreneurial activities in the Middle East and other developing countries

((Madichie & Gallant^ 2012). A person's age is considbred as a ma.jor demographic charactcristic in understanding the

behavior and intensitl' of the entrepreneur (Kerr et al.. 2018). Research slron,s that almost all active cntrepreneurial

activities are at the age ol'25 \.ears and abor,e (Ldvusque & Minniti. 2006).

Mazzarol et al. (2009) revealed thal the personal vision of managers / busincss o\\'ners correlated u'ith high

levels o1'sales. This personal vision is supported hy the education level ofentrepreneurs u'ho ale mostll.bachelor and

their average age is still ploductive. It appears that more than halfofthe respondcnts alreadl, have a business rurnover'

of mole than IDR 40 million. even 32 t'espondents can achier.c a turnover of more than IDR 5tl million.

5,2, Respondent's Response

Tabte 3. Average value ol'respondcnts' responscs

No Variables Index Description

I KIIP 1 lN e e d.fo r ) c hie v- e nrc nt) 3.71 High enough

2 KPP2 (Ne e d./or C ogni t i on) 3"38 Moderate

., KPP3 (lnternal Locus of Control\ 3,87 High enough

4 Entrepreneurial Orientation 3,9 r High

5 SMEs Perli:rmance 3.94 High

Source: primary data processed, 20 I 9

5.3. Multiple Regression Analysis

Table 4. Summary of results of multiple linear regression analysis (Equation l)

Coefficients'

Model Unstandardized

Coefficients

lsto. 
nrro.

I

Constant) 3.812 1.53,1 1.505 136

<PPI 765 r0l 409 7.582 000

<PP2 098 0t2 .416 \.097 00i)
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<PP3 401 068 29',1 t.871 000

r. Dependent Variable: OW

F: q8r1; Adj R': 0Sl5; F test : 146.784; Probabilitv : 0,000b

Source: primary data processed. 20 I 9'

Re{'erring to the Model I Regression output in the C-oe|lcicnts table section. it can be seen that the

signilicance value of the three indcpendent variables namell' thc need tbr achievement (Xl). need for cognition (X2)

and internal locus of control (X3) is smallcr than 0.05. These results provide the conclusion that rhe three independent

variables signiticantty influence the entreprencurial orienlation variable (Z). The adjusted R2 valuc in the Summar-r

Model is 0.81 5, this sholvs that thc contributiorr or cor.rtribution ol the inllucnce oi thc Yariable rleed tbr achievement

(X I ), need for cognition (X2) an<t internal locus of control (Xl ) 1o the entrepreneurial olientation variable (Z) is 8 I .5%

tvhile the remaining 18.5% is contributed by other variables not included in this stud,v. Mcanr'r'hile. for the value ol-el

can be fbund u'ith the {brmula el = I 1 l-().815 ) - 0.43'

Table 5. Summary of results of multiple linear regression analysis (Equation 2)

Model Unstand.

Coeff.

Itandard

Coeff.

I Sig.

] Itd.

Error

Beta

1

Constant) 2.(t40 /.342 1.t27 zo)

<PPI 414 tt7 259 ].548 001

<PP2 030 0r4 147 u.055 043

<PP3 021 073 018 288 774

lw 473 093 s54 t.068 000

r. Dependent Variable: KLi

2:0.797; Adi R'z - 0.788: Ir rest - 93.104:

robabilitv - 0,000b

Source: primary data processcd. 201 9.

Ref-erring to the output of Reglession Model II in the Coefficier.rts table section il can be seen that the

significance yalue of the tbur independent variables nanrel,v need tbr achievement (Xl). need fbr cognition (X2) and

internal locus ofcontrol (X3). and entrepreneurial orientation (Z) - 0.000 snraller than 0.05. These results provide thE

conclusion that Regression Model II. the lbur indeperrdcnt r aliables signiticantly int'luer.rce thc business perfbrmance

variable (Y). 'fhe amount of adjusted R2 in the Model Summary is 0.788. this shorvs that the contribution or

contribution of the influence of the variable need for achievement (Xl ). nccd tbr cognition 1X2) and internal locus of

coltrol (X3), and cntrepreneurial oricntation (Z) of business pertbrmancc r,ariablc (Y) is 78.8% rvhile the remaining
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2l .2rh is contributed by other variables not included in this srudy. Meanrvhile. for the value of e I can he fbund with

the formula.l : 1i 1l-0.788) : 0.46.

5.4. Path Analysis

Figure 3. Path anll'sis (Source: p|imar1' data processed, 2019)

Based on the path anall'sis picture proposecl the relationship beilveen the need fb| achievement. the need for

cognition and internal locus of control have a direct relationship with ent|eprcneurial orientation' need 1br

achievement, need for cognition and internal locus ofcontrol have an indirect relationship to business peltbrmance

thr.ough entrepreneurial orientation. l'he lbllouing calculation is ubout the et-fect of the independent l'ariable on the

dependent variable:

1. Calculation of the influence of need 1br achicvement variable

. Direct inlluence :0.414

o Indirect int'luence : 0, 765 r 0.473 - 0.362

o Total Influence :0,414 + 0,362 : 0.776

2. Calculation of the intluence of need fbr cognition variable

r Direct influence :0. 030

o Indirect influence : 0. 09ti r 0,478 : 0.046

o Total intluence : 0, 030 + 0.046: 0.076

3. Calculation of the influence of need 1br achiu-vement variable

r Direct influence :0. 021

. Indirect influence: 0.401 r 0,478 - 0.189

. 'l'otal influence : 0, 021 + 0,189 - 0.21 I

Mediation test 1:

Influence of need fbr achievement on SMEs perfbrmance mediatcd bl errtrcpreneurial orientation

sot=@
= i (o,ror)r(o,oss),

= 0,0862096219
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2l .2rh is contributed by other variables not included in this study. Meanrvhile. for the value of e I can he found with

the formula.l : 1i 1l-0.788) : 0.46.

5.4. Path Analysis
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o"' 
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Figure 3. Path anll'sis (Source: primary data processed, 2019)

Based o1 the path anall'sis picture proposed the relationship bctween the need lol achievement. the need for

cognition and internal locus of control have a direct relationship with entl'eprcneurial orientation' need 1br

achievement, need for cognition and internal locus of control have an indirect relationship to business pertbrmance

thr.ough entrepreneurial orientation. fhe tollouing calculation is about the etfect of the independent \rariable on the

dependent variable:

Calculation of the inf'luence of need 1br achicvement variable

Direct inlluence : 0.414

lndirect inlluence: 0, 705 r 0.-Ul - u..102

Total Influence :0,414 + 0,362 : 0.776

Calculation of the intluence of need fbr cognition variable

r Direct influence :0. 030

o Indirect inf'luence : 0. 09tt x 0.478 : 0.046

o Total influence : 0, 030 + 0,046: 0.076

3. Calculation of the influence of need fbr achicvement variable

r Direct influence :0. 021

. Indirect influence: 0,401 r 0,478 - 0.189

. 'l'otal influence : 0, 021 + 0,189 - 0.21 I

Mediation test 1:

Influence of need fbr achievement on SMEs perfbrmance mediatcd bl erttrcpreneurial orientation

sor=@

= 0,0862096219

DOI: I 0.37200/IJPRiV24I8/PR28049 I
Received: 21 Jan 2020 | Revised: 08 Feb 2020 | Accepted: 14 Mar 2020 4753

)

l

l



l

International Joumal of Psychosocial Rehabilitation, vol. 24, Issue 08, 2020

ISSN:1475-7192

(0,362){0,76s)(0,473) _t: :4,799
0,0862096219 0,0862096279

From the Sobel test results above, the t.ount - ,1.199, because tcounr obtained at 4.199 ) t tuut" value ol I 985

rvith a signiticance level of 5%, proves that the entrepreneurial orientation variable (Z) is able to mediatc the

relationship betu,een the int.luence of need for achievemellt (Xl ) on SMEs pertbrmance (Y)'

Mediation test 2:

Influence of need for cognition on SMEs perlbrmance mediatcd b1' enffepreneurial orientation

sor=@
=
: 0.01 13020573

(0,098)(0,473) 0,046354
' 0,01 13020573 0,0 I I 3020573

From the Sobel test results abovc. the tcou,r:4. 101. because t.o,,,,t obtained at 4.101

rvith a significance level o1'5%, ploves that the entreprcneurial orientation variablc (Z)

relationship betu.een the influence of need lor cognition (X2) on SMEs perfbrmance (Y)'

Mediation test 3:

Int'luence of intemal locus of control on SMEs perfbrmancc mediated b1'entrepreneurial orientation

DOI: I 0.37200/IJPR/V24I8IPR28049 I
Received: 2l Jan 2020 | Revised: 08 Feb 2020 | Accepted: 14 Mar 2020

Sab =

= :0,049651'6233 3

(0,401)(0,473) 0,78e673
= 3,82L-

0,04965L6233 0,0496576233

From the Sobel test results above. the t.ou,,s - 3.g2 becausc tcoLnr obtained at 3.u2 ) t raue Volue of 1.985 u ith a

signit'icance level of 5o%" proves that the entreprencurial orientation variable (Z) is able to mediate the relationship

bet'n[een the influence of internal locus of control (X3) on SMEs perfb|mance 1Y).

VI. DISCUSSION

Influence ofneed for achievement on entrepreneurial orientation

Based on the analysis resulrs obtained that the variable need fbr achievement has a positive and signiticar.rt

eti-ect on entrepreneurial oricntation.'fhis condition shou,s that if rhe need lor achiel'ement increases it rvill increase

the orientatiol of SME batik eritreplencurs in the city of Semarang. Need fbr achi*'ement has the greatest positive

eff-ect compared to other in<lependent variables. which is 0.765. Thcse batik SME entrepreneurs have a great tendencl-

to do dilficult tasks very rvell, try harcl to improve rvork perfbrn.rance. darc to take risks (moderatc) and think hard tr

allvays be able to u,ork well. looking for additional rcsponsibilities in the task tasks that are charged- ancl tr1 to do

something better than u,-hat colleagues or colleagues do. These results are consistent u'ith rescarch ol Miller &

Toulouse (1986); Lumpkin &Dess (1996): Okhomina (2010)l Zeilane (2013); Vantilborgh. et al. (2015); and Farukh

(20 1 8).

) t rabte volue of 1.985

is able lo mediate the

bzSa2+a2sb2+Sa2Sb2
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Influence ofneed for cognition on entrepreneurial orientation

Based on the analysis results obtained that the variable need tbr cognition has a positive and significant etlbct

on entrepreneurial orientation. l'his condition shou-s that if thc need tbr cognition increases it will increase the

orientation of SME batik entrepreneurs in the cit-v o1'semalang. Need tbr oognition has a positir"e efl'ect of 0'098'

Although the influencc is not large, it is quite significant to influcnce entrepreneurial orientation' Still can be optimized

again the levcl ot'intercst and sincerity'in stimulating athought. the le','el of interest in complex problcms' the level o1'

sincerity or commitment in an eflort to think and the level of desi|e to understand'

This is in tine *.ith rescarch conductcd b.v Cacioppo ct al., 11996.1 and Di Zhang & Bruning (201 I ) wherc th?

need for cognition (neetl tbr cognition) tends to lead to individual inr,olvement and en joy thc process o1'tl,inking about

something. Individuals w.ho have high cognitive necds tend to be mot'e positive tor'rards complex stimuli that require

thinking. Need tbr cognitior-r is a cognitive tactor that can motivate entrepreneurs to actiYcll' maintain their personal

initiative training (Mennsman & Frese' 201 8)'

Influenceofinternallocusofcontrolonentrepreneurialorientation

Based on the analvsis results ohtained thirtthe internal locus of control variable has a positive and signit'icant

ef- ct on the entrepreneurial orientation 
'ariable. 

This condition shou's that if the ittternal locus o1'control increases'

it will increase the orientation of SME, batik entl.epreneurs in the cit"v of Semarang. Internal loc'us of control has a

positive and signiticant effect of0.,l0l. l'he donrinance ofresponsive ans\\'ets is to the indicator cluestions about:

everything achieved by the individual results of his olr'n etlbns. individual success due to hard u ork and the individual

is full1, responsible 1br every decision he does. This is in line u'ith *'hat has heen done b1' Tsai & Ijsieh (2015)' Hsiao

et al. (2015) and Elfiing and Hulsink (2003) rvho assert rhar people with intcrnal locus olcontrol usuallr belier''- that

they can control their destin-V and that success rJepends on the amount of personal c1-fblt'

Influence of need for achievement on SMEs performance

Based on the anal1,'sis results obtained that the variablc need tbr achicrement has a pusitive and significant

effect on business perfbrnrance. This condition shorvs that if the need fbr achievenrent increases. it $'ill improve the

business pertbrmance of batik SMEs in the cit-v of Semarang. Need for achievement has a positive and significant

effect of 0.,il4. These results are in linervith research conducted by Riani (2014). l-irunen in Sam-vdevan (2015) and

.Iuniarto and Aminah (2013).

Influence of need for cognition on SMEs performance

Based on the anal,vsis results obtaine4 that the variable necd fol cognitirln has a positivc and significant ct-fect

on business perlbrmance.'fl.ris condition shor,r's that if the need for cognition has increased. it rvill improve the business

per.fbrmance olbatik SMEs in the cit1,' o1'semarang. Need lbr cognition has a positive and signiticant eft'ect of 0'030'

This is in line i.vith research conducted b.v Homburg. et al (2007). Krush et al, 201:1. Montgornerl'et al (2003) an$

Kaleka & Morgan (201g). The higher uncertain['tar'ed is lelaretl to crrmpetitors'actions. thc more aggressive the

compan,v is in obtaining infbrmation and processing it'

DOt: 10.37200/IJPR/V24I81PR28049 1
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Influence of internal locus of control on SMEs performance

Based on the results of the analysis it rvas lbund that the internal locus of control variable has a positive et'tcct

but not signiticar-rtly enough to aftect business perfbrntance. This is due to the tact that errcn though entrcpreneurs

have an optimistic and r.ealistic attitude in looking at aproblem, the-v must still be supported b1' a high entrepreneurial

orientation so that they can improve their business perfbrmar-rce. But in this connection at least the entrepreneurs are

still trying to achieve the best results. This r.esult is ditl'erent from the results of sudarsono and Irar.vati's (20 I 6) research

rvhich states that the internal locus of control of MSME entreprcneurs in Sampang Madura Regenc-v has a positive

and significant impact on N{SME, rvork pertbnnancc and Riani's research (2014).

Influence of entrepreneurial orientation on SMEs performance 
3

Based on the results of the analysis it uas found tlrat tlre entrept'eneurial orientation variable had a positivc

and siglificant effect on business performance. This condition shou,s that if thc entreprelleurial orientatiotr incrr-ases,

it r,vill in.rprove the perfbrmance of UKM batik businesses ir, the citv of Semarang. Entrepreneurial orientation lras a

positive and significant et-1ect of 0.473. Its intluence is quite large on improving business pet1ormance. These results

are in line rvith research conducted by Fairoz et al.(2010), Tang and 1'ang (2010): Kreiser & Davis (2012);

Ginra.(2g14); Mahmood and Hanatl {201i); Fleiling & Schelhor,,'e (20 l;l)l Rezaei & Ortt (20 l8) and Mohammad

(2019) u,,ho stated that entrepreneurial orientation had a positive efJbct on inrproving husiness perlbnnance'

Influence of need fbr achievement, need for cognition dan internal loqus of control on SMEs performance

mediated by entrepreneurial orientation

From the calculation above it appears that entrcpreneurial orientation is able to mediate the relationship

betr.veen need lbr achievement, need for cognition and intcrnal locus of control and business performance. The direct

eff-ect of need for achieyement on business perlbrmance u'as 0.41:1 but u,ith the role of entt'cpreneurial orientation. th?

effect of need for achievement on business perforrnance increascd by' 0.776. Logicalll mr:rtivated achievers will

suppofi jobs an{ responsibilities tl.rat naturally meet thcir needs. namel-v ottering fleribilitl'ar,d opportunities to set

and achieve goals, {br exanrple. sales and business managemenl. and the role ofcntrepreneurship'

The clirect effect of need for cognition t on business pcl'formance is 0.030 but r'vith the role of entrepl'eneurial

orientation. the el.fect of need for cognition on business pcrformance has incrcased b1'0.076.'l'he need for cogr.rition

(need tbr cognition) leads to the iendency and involr.ement of indir,iduals and enjoy the process of'thinking about

something. Indir,iduals who have high cognitir.,e needs tend to he nrole positive torvards complex stimuli that require

thinking.

The direct etlect of internal locus of control on business p.rto.lnun.. rvas 0.02 I but with the role of

entrepreneut.ial orientation, the influence of inter"nal locus of control on business peffbrmance increased by 0.211.

people rvith internal locus o1- control arc more oriented torvards success bccause thel assultle their behavio| carr

produce positive effects and also the-v are more likely to be classified as high-achivcr people u'ith high desirc to ercel

The above situation is in line rvith lesearch conductr-d hr Wiktund & Berger (2003), Lumpkin & Dess (l q9o).

Bhuian et al (2012); Bolton & I.ane 12012) and Sa.jilan (2015). Entt'epreneurial orientation is a rnediator in the

DOI: I 0.37200/IJPR/V24I8lPR280491
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relationship bet\\reen entrepreneurial characteristics (the entrepreneur's characteristics) and company perfbrmance'

without an entrepreneurial orientation. entrepreneul's cannot develop vision. goals and strategies that are right for the

success and smoothness of the oompan.!--'

VII. CONCLUSION

| . Need for achievement variable has a positive inllucnce on entrcpreneurial orientation. This mcans that rvith an

increase in need tbr achievement. entrepreneurial orientation u,ill increase signilicantly and the greatest c1'(ect

is 0.765.

2. Need tbr cognition var.iable has a positive intluencc orr entrepreneurial orientation. Although the effect is nq,

large at 0.09g. an increase in neecl fbl cognition has a signiticant impact on improving entrepreneurial

orientation.

3. Intemal locusof control variablehasapositrvcintluenceof0.40l onentrepreneurial orientation'Thismeans

that with an increase in intemal locus of control. entrepreneurial orientation u'ill increase significantl1.'

4. Need fbr achievement variable has a positive intlucnce on SMEs performatrce. This means that rvith an increase

in need for achievement. SMEs perfb|mance u'ill incrcase significantl-v" b) 0.4 l4'

5. Need tbr cognition variable has a positive int'luence on SME,s performance. Although the e1'ttct is not large at

0.030. an increase in need 1br cognition has a significant inlpact on improving SMEs pe|fbrmance'

6. Internal locus of control variable does not signiticantl;- influence business pertbrmance in batik SMEs in the

ciry of Semarang. This rnear-rs that rvith an incrcase ir-r internal locus of control. business perfbrmancc will

increase but not significantlY.

7. Entrepreneurial orientation variable has a positive and significartt eflect on SMEs pet'fbrmance of 0 478' This

means that ifthe entrepreneurial orientation increases. busincss pertbrmancc u'ill increase' 3
g. Entrepreneurial orientation is ablc to mediate the relationship between need for achievement and business

perfbrmance rvith the nature of tully mediated mediation'

9. Entrepreneurial orientation is able to med:ate thc relationship between need 1bl cognition and business

pcrfbrmance rvith the nalure of fully nredialed mediation'

10. Entreprencurial orientation is able to mediate the t'clationship behYeen intemal locus of control and business

performance rvith the nature of fully mediated mediation'
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