
Referensi 

(2011), M. J. L. 1 y P. A. C. M. (n.d.). Revista Espacios. 

(2019), R. M. (n.d.). Virtual makeovers are better than ever. 

(2024). Giordano, G. (n.d.). Manufacturers Are Not Buying AI Hype, Survey Shows. 

https://www.plasticstoday.com/industry-trends/manufacturers-are-not-buying-ai-hype-

study-shows?utm_source=chatgpt.com 

(2024), C. P. dan S. Y. (n.d.). Article_ Decision support tools for product customisation_ an 

in-depth review Journal_ International Journal of Manufacturing Research (IJMR) 2024 

Vol. 

(2024), N. J. (n.d.). Nick Jain Archives - Page 4 of 20 - IdeaScale. 

(Dr. I Wayan W, S.Pd., M.Pd dan Putu Lia M, 2020). (n.d.). View metadata, citation and 

similar papers at core.ac.uk. 

(Fitriani & Sharif, 2018). (n.d.). S - Risna Fitriani - 2002010100 - Bab I _ PDF. 

(Prinzivalli, 2020). (n.d.). L’Oréal Launches ModiFace, Virtual Makeup Try-on Functionality 

on Amazon _ Allure. 

(Purnamasari., N. (2024)). (n.d.). Potensi industri kosmetik di Indonesia - ANTARA News Jawa 

Timur. 

Afif, A. (2016). Bab ii kajian pustaka 2.1. 9–27. 

Aryoni, A., Eldine, A., Muniroh, L., & (2019). (2019). Pengaruh Inovasi Produk Terhadap 

Loyalitas Konsumen. Manager : Jurnal Ilmu Manajemen, 2(2), 1. 

https://doi.org/10.32832/manager.v2i2.2557 

Briggs., J, & Kodnani., D. (2024). (n.d.). Canadian Payments Processor Moneris, Valued at 

$2 Billion, May Be up for Sale. https://www.pymnts.com/artificial-intelligence-

2/2024/goldman-sachs-just-6-1-percent-of-american-companies-using-ai/ 

Cooper, R. G. (2024). The Artificial Intelligence Revolution in New-Product Development. 

IEEE Engineering Management Review, 52(1), 195–211. 

https://doi.org/10.1109/EMR.2023.3336834 

Delloitte Access Economics & AI Institute Report. (n.d.). Generative AI: Australia update. 

https://www.deloitte.com/au/en/services/consulting/analysis/generation-ai-ready-or-

not.html 

GENIS ERGUN, B., & ŞAHİNER, R. (2023). (2024). Embodiment in Virtual Reality and 

Augmented Reality Games: An Investigation on User Interface Haptic Controllers. 

Journal of Soft Computing and Artificial Intelligence, 4(2), 80–92. 

https://doi.org/10.55195/jscai.1409156 

Ghozali, 2021. (n.d.). SPSS UJI.pdf. 

Haghkhah, A. (2016). (2016). Commitment and Customer Loyalty in Business-To-Business 

Context Commitment and Customer Loyalty in Business-To-Business Context. August 

2013. 

Husniar, Sari, & K. (2023). (n.d.). STRATEGI PENGEMBANGAN PRODUK BARU SEBAGAI 

UPAYA DALAM MENINGKATKAN DAYA SAING PERUSAHAAN. 

Keever, M. M., Rourke, V. O., & (2021). (2021). Generation Z an exploration of their unique 

values driving brand affinity ’ Generation Z : an exploration of their unique values driving 

brand affinity .’ Authors Maria McKeever Letterkenny Institute of Technology , Dr . Sarah 

Diffley Letterkenny Institut. December. 

konsumen (Dwi Putra & Ekawati, 2017). (2021). Pengaruh Inovasi Produk dan Promosi 

Penjualan terhadap Minat Beli Sepeda Motor Suzuki Satria F150 (Survei pada Komunitas 

Suzuki Satria F150 Indonesia). Jesya (Jurnal Ekonomi & Ekonomi Syariah), 4(1), 472–

587. https://doi.org/10.36778/jesya.v4i1.361 

Kotler, P & Keller, K, L. (2016). (n.d.). Marketing Management by Kotler and Keller (12Th 

Ed. 



Kotler and Keller (2016). (n.d.). Kotler Summary - Chapter 11_ Developing New Products - 

MBA Boost. https://www.mbaboost.com/kotler-summary-chapter-11-developing-new-

products/? 

M. Y. Alamudi, A. Ferdiansyah, & Sudiyanto, H. (2024). (2014). Peran Kecerdasan Buatan. 

Majumder, A. S. (2025). (2025). The Influence of UX Design on User Retention and 

Conversion Rates in Mobile Apps. http://arxiv.org/abs/2501.13407 

Nursaid, N., Jember, U. M., Qomariah, N., Jember, U. M., & (2024). (2024). Peningkatan 

Loyalitas Pelanggan di Industri Perbankan (Issue January). 

Sanniyah Apriyani, Nurdiyanto, A. D., & Hesti Ristanto (2024). (2024). Pengaruh 

Kelengkapan Produk dan Kualitas Pelayanan terhadap Kepuasan Pelanggan di Arista 

Mart 2 Semarang. Jibaku: Jurnal Ilmiah Bisnis, Manajemen Dan Akuntansi, 4(2), 13–21. 

https://doi.org/10.35473/jibaku.v4i2.3345 

Santosa, A. (2025). (2025). Pengaruh Penggunaan Media Sosial , Keterampilan Komunikasi 

Digital , dan Personal Branding Terhadap Employability Generasi Z di Daerah Istimewa 

Yogyakarta. 1, 1–18. 

Sugiyono, 2022. (n.d.). Sugiyono 2020.pdf. 

Supiandi, G. (2021). (2021). Effect of Product Development and Product Quality on Customer 

Satisfaction in Superior Gelora Light in West Jakarta. In Kontigensi : Jurnal Ilmiah 

Manajemen (Vol. 9, Issue 1, pp. 116–124). https://doi.org/10.56457/jimk.v9i1.104 

Wyat, (2021)Brown &. (2020). Metadata of the chapter that will be visualized in Online. 

Springer Nature Singapor, September, 1–28. https://doi.org/10.1007/978-3-031-44282-7 

Yang, B., & Tantangan, K. (2024). STRATEGI PENGEMBANGAN PRODUK BARU DALAM 

LINGKUNGAN NEW PRODUCT DEVELOPMENT STRATEGIES IN A COMPETITIVE 

BUSINESS ENVIRONMENT : CHALLENGES , APPROACHES , AND . 4694–4700. 

Yulianti, I. (2023). (2023). PENGARUH PRODUCT INNOVATION TERHADAP CUSTOMER 

LOYALTY DIMEDIASI OLEH CUSTOMER. 02(3), 707–716. 
 


