DAFTAR PUSTAKA

Achmad, M. R., & Solekah, N. (2022). The effect of brand image and service quality
on customer loyalty through customer satisfaction and trust as mediation
variables in Islamic microfinance institutions. Al Tijarah: Jurnal Ekonomi
dan Bisnis Islam, 8(2), 141-160.
https://ejournal.unida.gontor.ac.id/index.php/altijarah/article/view/6881

Adesya Aina Nur Fadlilah dan Arif Muanas. 2025. Peran Citra Merek Dalam
Memediasi Pengaruh Kualitas Produk dan Harga Terhadap Keputusan
Pembelian. Journal of Accounting and Finance Management. DOI:
https://doi.org/10.38035/jatm.v612.1860

Anggriani, N.,K, dan Hamali, A.,Y. (2020). Pengaruh Promosi Penjualan Terhadap
Keputusan Pembelian Produk Handuk Pada PT Tatapusaka Sentosa Textile
Mills Bandung, Journal STIEMKOP, Vol 3, No 1 Juni.

Ardiansyah, M., F, dan Khalid, J. (2022). Pengaruh Promosi, Presepsi dan Lokasi
Terhadap Keputusan Pembelian di Angkringan Nineteen. Jurnal Ilmiah
Multi Disiplin Indonesia, Vol. 1 No. 10 Agustus.

Ari Soeti Yanil, Kristina Ngora2. (2022). Budapest International Research and Critics
Institute-Journal (BIRCI-Journal) Volume 5, No 2, May 2022, Page: 14034-
14046 e-ISSN: 2615-3076 (Online), p-ISSN: 2615-1715.

Arikunto, S. (2020). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: Rineka
Cipta

Aprilyani, D., & Syah, T. Y. R. (2023). Pengaruh kualitas layanan dan brand image
terhadap keputusan pembelian produk perbankan BCA dengan trust sebagai
variabel mediasi. Jurnal Pendidikan Tambusai, 7(2), 3994—4005.

Budianto, Y., P. dan Budiantmo, A. (2019). Pengaruh Promosi Dan Kualitas Produk
Terhadap Keputusan Pembelian Dengan Brand Image Sebagai Variabel
Mediasi (Studi pada Konsumen Susu Frisian Flag Kemasan Siap Minum
Purefarm di Kota Madiun)”. DIPONEGORO JOURNAL OF SOCIAL AND
POLITIC Tahun 2019, Hal. 1-10.

Brahim Eli Nur. Muh. (2021). produk kreatif dan kewirausahaan (Venan Anantya
(ed.)). Andi.

Celikkol, S. (2020). Brand image and brand trust's effect on brand loyalty: A study in
the hospitality industry. Journal of Tourism & Gastronomy Studies, 8(4),
2478-2490. https://doi.org/10.21325/jotags.2020.722

31


https://dinastires.org/JAFM/issue/view/98

Charvia, K., & Erdiansyah, R. (2020). Pengaruh Electronic Word of Mouth dan Brand
Experience terhadap Brand Trust (Studi terhadap Pengguna OVO di
Jakarta). Prologia, 4(2), 237-244. https://doi.org/10.24912/pr.v4i2.6483
Claudia Angeline, Gede Suparna, I Made Dana (2023). Journal Of Law And
Sustainable Development. DOI: https://doi.org/10.55908/sdgs.v11i10.869.

CNBC Indonesia (2024) https://www.cnbcindonesia.com/market/2024

Dam Tri Cuong. 2021. The Relationship Between Product Quality, Brand Image,
Purchase Decision, and Repurchase Intention. pp 535-545

Danang Sunyoto, Perilaku Konsumen (Panduan Riset Sederhana untuk Mengenali
Konsumen), CAPS (Center of Academic Publishing Service), Yogyakarta,
2013, hlm. 152.

Deni Fajri, Teddy Chandra, Rizaldi Putra. (2021). The Influence Of Brand Image
And Promotion On The Decisions Of Students In Stie Mahaputra Riau With
Learning Interest As Intervening Variables. Journal of Applied Business and
Technology (JABT) 2021: 2(3), 223-232| www.e-jabt.org | ISSN 2722-5372.

Dhikriyah, L., & Sukresna, I. M. (2021). Analysis of the influence of brand
communication, brand image and brand personality on brand trust in The Body
Shop products. International Journal of Economics, Business and Accounting
Research (IJEBAR), 5(2). https://doi.org/10.29040/ijebar.v5i2.2293

Djan, 1., & Adawiyyah, S. R. (2020). The effect of convenience and trust to purchase
decision and its impact to customer satisfaction. International Journal of
Business and Economics Research, 9(4), 263-269.
https://doi.org/10.11648/j.ijber.20200904.23

Fajarini, A., & Meria, L. (2020). Pengaruh Kualitas Pelayanan Terhadap Keercayaan
dan Loyalitas Pelanggan Dimediasi Kepuasan Pelanggan ( Studi Kasus Klinik
Kecantikan Beauty INC ). Jurnal, 1(2), 481-491.

Familmaleki M, Aghighi A, Hamidi K (2015) Analyzing the Influence of Sales
Promotion on Customer Purchasing Behavior. Int J Econ Manag Sci 4: 243.
doi:10.4172/2162-6359.1000243

Gabriela A. Lomanorek, Frederik G. Worang, Emilia Gunawan. (2024). The Influence
Of E-Wom On Customer Purchase Decision Of The Coffee Shops At Jin.
Flamboyan By Using Brand Image As Mediating Variable. Jurnal EMBA Vol.
12 No. 4 November 2024, Hal. 212-224.

Hendro, & Keni. (2022). Pengaruh electronic word of mouth (e-WOM), brand image,
dan kepercayaan terhadap minat beli sepatu olahraga. Jurnal Komunikasi,
14(1), 1628.https://journal.untar.ac.id/index.php/komunikasi/article/view/7760

32


https://doi.org/10.55908/sdgs.v11i10.869
https://www.cnbcindonesia.com/market/2024
https://doi.org/10.29040/ijebar.v5i2.2293

Nana Herdiana Abdurrahman, Manajemen Bisnis Syariah dan Kewirausahaan, Pustaka
Setia, Bandung, 2013, him. 349

Kotler, Philip dan Armstrong, Gary. 2019. Prinsip-Prinsip Pemasaran. Edisi 12 Jilid 1.
Erlangga. Jakarta

Kotler, P., & Keller, K. L. 2019. Marketing Managemen. 15th Edition. Pearson
Education,Inc.

Kotler Phillp. (2021). manajemen pemasaran. CV Budi Utama, Jakarta
Lavidge, Robert J. & Gary A. Steiner (1961), “A Model for Predictive Measurements
of Advertising Effectiveness,” Journal of Marketing, 25(October):59-62.

Indrawati a, Prily Calista Putri Yones, Saravanan Muthaiyah. (2023). eWOM via the
TikTok application and its influence on the purchase intention of somethinc

products. Asia Pacific Management Review.
https://doi.org/10.1016/j.apmrv.2022.07.007 1029-3132.

Issalillah, F., Darmawan, D., & Khairi, M. (2022). The role of brand image and brand
communications on brand trust. Journal of Science, Technology and Society
(SICO), 3(1), 1-6. Retrieved from
https://ejournalsico.com/index.php/sico/article/view/6

Ismail. 2013. Strategi Pemasaran Untuk Membangun Citra dan Loyalitas Merek.
Bogor: IPB Surachman, B. 2008. Dasar-Dasar Manajemen Merek. Malang:
Bayumedia

Joudeh, J. M. M., Omeish, F., Alharthi, S., Abu-Loghod, N. A., Zamil, A. M., &
Joudeh, A. H. M. (2024). Exploring the impact of E-WOM information via
social media on customer purchasing decision: A mediating role of customer
satisfaction. Data and Metadata, 3, Atrticle 449,
https://doi.org/10.56294/dm2024.449

Julio Saldanha Barreto, Luh Komang Candra Dewi and Lucio Ximenes. (2023). The
Influence of Brand Image and Product Quality on Purchase Decisions of
Packaged Drinking Water in Liquica District, DILi — Timor Leste. International
Journal of Multicultural and Multireligious Understanding. ISSN 2364-5369
Volume 10, Issue 1 January, 2023 Pages: 332-340.

Kholidah, A. N., Widiastuti, C. T., & Nastiti, P. R. (2023). Kepercayaan Pelanggan
Memediasi Citra Merek dan Kualitas Produk terhadap Keputusan Pembelian.
Solusi: Jurnal  Pendidikan dan Bisnis, 23(3), hlm-hlm.
https://doi.org/10.26623/sls1.v2313.12023

33


https://ejournalsico.com/index.php/sico/article/view/6
https://doi.org/10.26623/slsi.v23i3.12023

Krishna Roy Ujjwal Kanti Paul. Saurabh Tiwari. Arunava Mookherjee. 2024. Impact
of electronic word of mouth (e-WOM) on purchasing decisions: an empirical
study. Benchmarking: An International Journal. ISSN: 1463-5771

Mahmud, M. S., Islam, M. N., Ali, M. R., & Mehjabin, N. (2024). Impact of Electronic
Word of Mouth on Customers’ Buying Intention Considering Trust as a
Mediator: A SEM Approach. Global Business Review, 25(2 suppl), 184—198.
https://doi.org/10.1177/0972150920976345

Marits, & Zaerofi. (2023). Trust and Purchase Intention Model of Muslim
Z-Generation Consumers on E-Commerces (B2C) in Indonesia. Jurnal
Manajemen (Edisi Elektronik), 14(1), 180—-190.

Mehrabian, A., & Russell, J. A. (1974). The Basic Emotional Impact of Environments.
Perceptual and Motor Skills, 38, 283-301.

Miati, 1. (2020). Pengaruh Citra Merek (Brand Image) terhadap Keputusan Pembelian
Kerudung Deenay (Studi pada Konsumen Gea Fashion Banjar. Abiwara: Jurnal
Vokasi Administrasi Bisnis. 1(2). 71 — 83.

Nasution, A. M. H. (2023). The influence of electronic word of mouth (E-WOM) and
brand image on repurchase intention through consumer trust as an intervening
variable in current tea shop products. International Journal of Current
Economics & Business Ventures, 3(1), 11-21.
https://scholarsnetwork.org/journal/index.php/ijeb/article/view/108

Ningrum, D. S., & Sukma, R. P. (2024). Pengaruh E-WOM dan kualitas produk
terhadap keputusan pembelian melalui trust. INNOVATIVE: Journal of Social
Science Research, 4(3), 16597-16607. https://j-
innovative.org/index.php/Innovative

Noviana, R. S., & Khuzaini. (2022). Pengaruh Brand Image, E-WOM dan Kualitas
Pelayanan Terhadap Keputusan Pembelian. Jurnal Ilmu Dan Riset Manajemen
(JIRM), 11(12).

Puspita, R., Fahlevi, H., & Salim, R. (2023). Pengaruh citra merek terhadap
kepercayaan merek dan dampaknya terhadap loyalitas konsumen pada
pengguna Samsung di Kota Banda Aceh. Jurnal Manajemen dan Keuangan,

12(1), 23-35. https://jurnal.usk.ac.id/JMM/article/view/9006

Rahayu, S., Utomo, B., & Kustiningsih, N. (2022). The impact of electronic word of
mouth (eWOM), ease of use, trust and brand images to purchase intention on
Tokopedia: Evidence from Indonesia. International Journal of Engineering
Technologies and Management Research, 9(5), 77-89.
https://doi.org/10.29121/jjetmr.v9.15.2022.1163

34


https://www.emerald.com/insight/search?q=Krishna%20Roy
https://www.emerald.com/insight/search?q=Ujjwal%20Kanti%20Paul
https://www.emerald.com/insight/search?q=Saurabh%20Tiwari
https://www.emerald.com/insight/search?q=Arunava%20Mookherjee
https://www.emerald.com/insight/publication/issn/1463-5771
https://doi.org/10.1177/0972150920976345
https://j-innovative.org/index.php/Innovative
https://j-innovative.org/index.php/Innovative
https://doi.org/10.29121/ijetmr.v9.i5.2022.1163

Sabardini, S.,E, dan Wijono, D. (2024). Citra Merek Sebagai Mediasi Kualitas Produk
Terhadap Keputusan Pembelian Sepeda Motor Honda di Sleman.Jurnal Riset
Ekonomi. Vol.3. No. 4.

Safa’a Amalia Putri, Maria Safitri , Lenni Yovita, Vicky Oktavia. 2024. Pengaruh E-

Wom Terhadap Keputusan Pembelian Brand Uniqlo Dengan Brand Image &
Brand Trust Sebagai Variabel Mediasi (Studi Kasus : Mahasiswa Feb
Universitas Dian Nuswantoro Semarang). INNOVATIVE: Journal Of Social
Science Research, Volume 4 Nomor 1 Tahun 2024 Page 5988-6003, E-ISSN
2807-4238 and P-ISSN 2807-4246

Salmiah, S., Sahir, S. H., & Fahlevi, M. (2024). The effect of social media and
electronic word of mouth on trust and loyalty: Evidence from Generation Z in

coffee industry. International Journal of Data and Network Science, 8(1), 641—
654. https://doi.org/10.5267/j.1jdns.2023.8.021

Sanjaya, S., & Budiono, H. (2021). Pengaruh Penggunaan Sosial Media dan E-WOM
terhadap Keputusan Pembelian di Mediasi Kepercayaan. Jurnal Manajerial
dan Kewirausahaan, 3(4). https://doi.org/10.24912/jmk.v3i4.13510

Sari, A. A. R. P. dan Y. N. (2019). Kepercayaan Pelanggan Di Antara Hubungan Citra
Perusahaan dan Kewajaran Harga Dengan Loyalitas Pelanggan.
Mapemall.com. Klaten: Penerbit Lakeisha

Sedra Nasri, Laila Karnit, Massa Shamandour, Victoria Khnouf. (2023). The Effect of

Brand Image on Customer Purchase Decision. ISSN 2709-9210 Journal of
Service, Innovation and Sustainable Development Vol. 4 (2023) No. 1, pp. 58-
71 DOI:10.33168/SISD.2023.0106.

Sherbaz Khan. Adnan Anwar. Sahar Qabool. 2023. Evaluating the Impact of eWOM
Adoption on Consumer Purchasing Intentions International Journal of Social
Sciences and Entrepreneurship (IJSSE) Vol 3 , Issue 1 ISSN (Online): 2790-
7716 , ISSN (Print): 2790-7724.

Shintiani, Mursyidah, D. S., & Merlina, T. (2022). Pengaruh Citra Merek Dan Kualitas
Produk Terhadap Keputusan Pembelian Produk Masker Merek Sensi Di Borma
Toserba Cijerah Kota Bandung. Manners. 5(2). 119—-131.

Siagian, A. O., & Cahyono, Y. (2021). Strategi Pemulihan Pemasaran UMKM di Masa

Pandemi Covid-19 Pada Sektor Ekonomi Kreatif. Jurnal Teknologi Dan Sistem
Informasi Bisnis-JTEKSIS, 3(1), 206-217.

Sussman, Stephanie Watts, and Wendy Schneier Siegal. "Informational influence in
organizations: An integrated approach to knowledge adoption." Information
systems research 14, no. 1 (2003): 47-65. DOI: 10.1287/isre.14.1.47.14767

Slamet and Ahmad Ulil Albab. (2023). The Electronic Word-of-Mouth Analysis and
its Impact on Purchase Decisions: Studies on “Millennial and Z” Generation.

35


https://doi.org/10.5267/j.ijdns.2023.8.021
https://doi.org/10.24912/jmk.v3i4.13510

European Journal of Business and Management Research Vol 8 | Issue 6 |
December 2023 ISSN 2507-1076.

Tan, W. K., & Ahmad, M. K. (2020). Consumer trust as the antecedent of online
consumer purchase decision. Information, 11(4), 145.
https://doi.org/10.3390/info11040145

Tanjung, J., & Effendy, J. A. (2022). Pengaruh Kualitas Aplikasi, Electronic Word Of
Mouth, dan Kualitas Aplikasi Terhadap Keputusan Pembelian Konsumen
Shopee. Performa: Jurnal Manajemen Dan Start-Up Bisnis, 7(6).

Wakil, A. (2024). The impact of consumer trust on online purchase decisions in
Indonesia. Nomico Journal, 7(11), 72—79. https://doi.org/10.62872/q2j3rd89

Zahirah, J., & Basyir, M. (2021). Pengaruh information quality terhadap purchase
decision yang dimediasi oleh brand trust dan brand image. Jurnal Ilmiah
Mahasiswa Ekonomi Manajemen (JIMEK), 6(1)
https://jim.usk.ac.id/EKM/article/view/27539

36


https://doi.org/10.62872/q2j3rd89

