
 

Referensi 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and Human 

Decision Processes, 50, 179–211. https://doi.org/10.1016/0749-5978(91)90020-T 

Anshori, L. (2023). Diguncang Isu Rangka, Gimana Nasib Penjualan Motor Honda? 

Oto.Detik.Com. https://oto.detik.com/motor/d-6893927/diguncang-isu-rangka-gimana- 

nasib-penjualan-motor-honda 

Asari, A., Zulkarnaini, Hartatik, Anam, A. C., Suparto, Litamahuputty, J. V., Mubina, F., 

Dewadi, Prihastuty, D. R., Maswar, Syukrilla, W. A., Murni, N. S., & Sukwika, T. 

(2023). Pengantar Statistika (A. Asari (ed.); 1st ed.). PT Mafy Media Literasi Indonesia. 

Asosiasi Industri Sepeda Motor Indonesia (AISI). (2024). Data Penjualan Motor Indonesia. 

https://www.aisi.or.id/statistic/ 

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian Dengan Analisis 

dengan NVIVO, SPSS dan AMOS (1st ed.). Mitra Wacana Media. 

Elwalda, A., & Lü, K. (2016). Perceived Derived Attributes of Online Customer Reviews. 

Computers in Human Behavior, 56(0), 306–319. 

https://doi.org/10.1016/j.chb.2015.11.051 

Farki, A., & Baihaqi, I. (2016). Pengaruh Online Customer Review dan Rating Terhadap 

Kepercayaan dan Minat Pembelian pada Online Marketplace di Indonesia. Jurnal Teknik 

ITS, 5(2). https://doi.org/10.12962/j23373539.v5i2.19671 

Ghozali, I. (2021). Aplikasi Analisis Multivariate (10th ed.). Badan Penerbit - Undip. 

Goyette, I., Ricard, L., Bergeron, J., & Marticotte, F. (2010). e‐WOM Scale: word‐of‐mouth 

measurement scale for e‐services context. Canadian Journal of Administrative Sciences 

/ Revue Canadienne Des Sciences de l’Administration, 27(1), 5–23. 

https://doi.org/10.1002/cjas.129 

Hassett, W., & Hassett, M. (1982). Introductory Statistics (R. Hill & M. Cafarella (eds.)). 

Addison-Wesley Publishing Company. 

Hatch, E., & Farhady, H. (1982). Research Design and Statistics. In Rahnama Publications. 

https://archive.org/details/researchdesignst0000hatc/page/n7/mode/2up 

Hidayati, N. L. (2018). Pengaruh Viral Marketing, Online Consumer Reviews Dan Harga 

Terhadap Keputusan Pembelian Shopee Di Surabaya. Jurnal Pendidikan Tata Niaga 

(JPTN), 06(3), 77–84. 

Kotler, P., & Armstrong, G. (2008). Principles of Marketing (D. Parker (ed.)). Pearson 

Prentice Hall. 

Kotler, P., & Keller, K. L. (2008). Marketing Management 13th edition. In Ebook of 

Marketing Management 13th edition (Vol. 1). 

Lackermair, G., Kailer, D., & Kanmaz, K. (2013). Importance of Online Product Reviews 

from a Consumer’s Perspective. Advances in Economics and Business, 1(1), 1–5. 

https://doi.org/10.13189/aeb.2013.010101 

Martini, L. K. B., Sembiring, E., & Paulus, F. (2022). Customer Online Customer Rating Dan 

http://www.aisi.or.id/statistic/


Online Customer Review Terhadap Keputusan Pembelian Di Toko Modeliafashion Pada 

Marketplace Tokopedia Jakarta. Journal of Applied Management and Accounting 

Science, 4(1), 15–24. https://doi.org/10.51713/jamas.v4i1.67 

Mukhopadhyay, S., & Chung, T. S. (2016). Preference instability, consumption and online 

rating behavior. International Journal of Research in Marketing, 33(3), 624–638. 

https://doi.org/10.1016/j.ijresmar.2015.11.007 

Nugraha, G. (2024). Komparasi Motor Matic Honda VS Yamaha. Moladin.Com. 

https://moladin.com/blog/komparasi-motor-matic-honda-vs-yamaha/ 

Prasatyo, A. (2023). Lima Perbandingan Fitur pada Motor Matic Yamaha Vs Honda. 

Klikread.Com. https://www.klikread.com/otomotif/pr-7176957956/lima-perbandingan- 

fitur-pada-motor-matic-yamaha-vs-honda-mana-yang-lebih-unggul-dari- 

keduanya?page=2 

Priangga, I., & Munawar, F. (2022). Pengaruh Online Customer Review Dan Online 

Customer Rating Terhadap Keputusan Pembelian Di Marketplace Lazada (Studi Pada 

Mahasiswa Di Kota Bandung). Jurnal Bisnis, Manajemen & Ekonomi, 19(2), 399–413. 

https://doi.org/10.33197/jbme.vol19.iss2.2021.815 

Rahmawati, A. I. (2021). Pengaruh Online Customer Review, Online Customer Rating Dan 

Kepercayaan Terhadap Keputusan Pembelian Online (Studi Kasus Pada Mahasiswa Feb 

Universitas Pgri Semarang). Jurnal Ilmiah Manajemen Bisnis Dan Ekonomi Kreatif, 

1(1), 18–23. https://doi.org/10.26877/jibeka.v1i1.3 

Rahmawati, A. W., & Maharani, B. D. (2022). Pengaruh Celebrity Endorser , Brand Image , 

Online Customer Review Dan E-Trust Terhadap Keputusan Pembelian pada Reslaj : 

Religion Education Social Laa Roiba Journal. Religion Education Social Laa Roiba 

Jurnal, 4(4), 1030–1043. https://doi.org/10.47476/reslaj.v4i4. 

Satrio, P. (2024). Review Honda Vario 125 2024. Motorexpertz.Com. 

https://motorexpertz.com/read/26300/review-honda-vario-125-2024-motor-matic- 

paling-irit-segini-harga-terbarunya 

Sugiyono. (2020). Metode Penelitian Kuantitatif Kualitatif dan R&D (Sutopo (ed.); 2nd ed.). 

Sukirman, R., Kumalasari, F., & Hendrik. (2023). Pengaruh Online Customer Review Dan 

Online Customer Rating Terhadap Keputusan Pembelian Konsumen Pada Marketplace 
Shopee. Journal of Trends Economics and Accounting Research, 4(1), 152–159. 

https://doi.org/10.47065/jtear.v4i1.845 

Survei Goodstats. (2024). Pangsa pasar motor matik atau scooter semakin mendominasi di 

Indonesia, produk Honda jadi primadona. GoodStats. https://goodstats.id/article/motor- 

favorit-orang-indonesia-di-kelas-matik-entry-level-whpkM 

Werdiningsih, P. (2024). Di Dominasi Matik, Penjualan Motor Honda Tembus 4,19 Juta Unit 

per Oktober 2024. Kontan.Co.Id. https://industri.kontan.co.id/news/di-dominasi-matik- 

penjualan-motor-honda-tembus-419-juta-unit-per-oktober-2024

http://www.klikread.com/otomotif/pr-7176957956/lima-perbandingan-


3  

 

 



4  

 


	Referensi

