DAFTAR PUSTAKA

Adrika, Julharya, Frinaldi, Aldri, & Dela, Yosa Rief. (2023). Kebijakan Jaminan Sosial Untuk
Tenaga Kerja Sektor Informal Di Kabupaten Sijunjung. Jurnal llmiah Mahasiswa
Pendidikan Sejarah, 8(2), 761-768.

Ali, Muhammad, Raza, Syed Ali, Hakim, Faiza, Puah, Chin Hong, & Chaw, Lee Yen. (2024).
An integrated framework for mobile payment in Pakistan: drivers, barriers, and facilitators
of usage behavior. Journal of Financial Services Marketing, 29(2), 257-275.
https://doi.org/10.1057/s41264-022-00199-0

Alshallagi, Mohammad, Al Halbusi, Hussam, Abbas, Mazhar, & Alhaidan, Homoud. (2022).
Resistance to innovation in low-income populations: The case of university students’
resistance to using digital productivity applications. Frontiers in Psychology, 13(10), 1-15.
https://doi.org/10.3389/fpsyg.2022.961589

Arif, Imtiaz, Aslam, Wajeeha, & Hwang, Yujong. (2020). Barriers in adoption of internet
banking: A structural equation modeling - Neural network approach. Technology in
Society, 61(November 2019), 101231. https://doi.org/10.1016/j.techsoc.2020.101231

Arikunto, S. (2020). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: Rineka Cipta.

Bower, Matt, DeWitt, Dorothy, & Lai, Jennifer W. M. (2020). Reasons associated with
preservice teachers’ intention to use immersive virtual reality in education. British Journal
of Educational Technology, 51(6), 2214-2232. https://doi.org/10.1111/bjet.13009

Casidy, Riza, Claudy, Marius, Heidenreich, Sven, & Camurdan, Efe. (2021). The role of brand
in overcoming consumer resistance to autonomous vehicles. Psychology and Marketing,
38(7), 1101-1121. https://doi.org/10.1002/mar.21496

Chen, Chia Chen, Chang, Chin Hsuan, & Hsiao, Kuo Lun. (2022). Exploring the factors of
using mobile ticketing applications: Perspectives from innovation resistance theory.
Journal of Retailing and Consumer Services, 67(August 2021), 102974.
https://doi.org/10.1016/j.jretconser.2022.102974

Dhir, Amandeep, Koshta, Nitin, Goyal, Raman Kumar, Sakashita, Mototaka, & Almotairi,
Mohammad. (2021). Behavioral reasoning theory (BRT) perspectives on E-waste recycling
and management. Journal of Cleaner Production, 280, 1242609.
https://doi.org/10.1016/j.jclepro.2020.124269

Dwivedi, Yogesh K., Balakrishnan, Janarthanan, Das, Ronnie, & Dutot, Vincent. (2023).
Resistance to innovation: A dynamic capability model based enquiry into retailers’
resistance to blockchain adaptation. Journal of Business Research, 157(December 2022),
113632. https://doi.org/10.1016/j.jbusres.2022.113632

Friedman, Nicola, & Ormiston, Jarrod. (2022). Blockchain as a sustainability-oriented
innovation?: Opportunities for and resistance to Blockchain technology as a driver of
sustainability in global food supply chains. Technological Forecasting and Social Change,
175(November 2021), 121403. https://doi.org/10.1016/j.techfore.2021.121403

Ghozali, Imam, & Latan, Hengky. (2020). Partial Least Squares: Konsep, Teknik, dan Aplikasi
Menggunakan Program SmartPLS 3.0. Semarang: Badan Penerbit Universitas Diponegoro.

Google Play Store. (2024). IMO (Jamsostek Mobile). Retrieved from play.google.com website:
https://play.google.com/store/apps/details?id=com.bpjstku&hl=id

Grodon, Jack, Tack, Christopher, Eccott, Laura, & Cairns, Mindy C. (2024). Patient experience
and barriers of using a mHealth exercise app in musculoskeletal (MSK) Physiotherapy.
PLOS Digital Health, 3(10), 1-19. https://doi.org/10.1371/journal.pdig.0000626

Hameed, Irfan, Akram, Umair, Khan, Yamna, Khan, Naveed R., & Hameed, Imran. (2024).
Exploring consumer mobile payment innovations: An investigation into the relationship
between coping theory factors, individual motivations, social influence and word of mouth.
Journal of Retailing and Consumer Services, 77(September 2023), 103687.

30



https://doi.org/10.1016/j.jretconser.2023.103687

Himel, Md. Tanvir Alam, Ashraf, Shahrin, Bappy, Tauhid Ahmed, Abir, Md Tanaz, Morshed,
Md Khaled, & Hossain, Md. Nazmul. (2021). Users’ attitude and intention to use mobile
financial services in Bangladesh: an empirical study. South Asian Journal of Marketing,
2(1), 72-96. https://doi.org/10.1108/sajm-02-2021-0015

Hossain, Md Zaber. (2023). A Modified Innovation Resistance Theory Approach to E-Tourism
Resistance Intention in Bangladesh. Journal of Technology Management and Innovation,
18(4), 59-71. https://doi.org/10.4067/s0718-27242023000400059

Huang, Dan, Jin, Xin, & Coghlan, Alexandra. (2021). Advances in consumer innovation
resistance research: A review and research agenda. Technological Forecasting and Social
Change, 166(January), 120594. https://doi.org/10.1016/j.techfore.2021.120594

Ismail, Ismail Juma, Amani, David, Changalima, Ismail Abdi, & Kazungu, Isaac. (2024). | share
because I care! Smallholder farmers’ perceptions of the usefulness of word of mouth
for their market participation decisions. IIM Ranchi Journal of Management Studies, 3(1),
39-53. https://doi.org/10.1108/irjms-11-2022-0104

lyanna, Shilpa, Kaur, Puneet, Ractham, Peter, Talwar, Shalini, & Najmul Islam, A. K. M.
(2022). Digital transformation of healthcare sector. What is impeding adoption and
continued usage of technology-driven innovations by end-users? Journal of Business
Research, 153(July), 150-161. https://doi.org/10.1016/j.jbusres.2022.08.007

Kaur, Puneet, Dhir, Amandeep, Ray, Arghya, Bala, Pradip Kumar, & Khalil, Ashraf. (2021).
Innovation resistance theory perspective on the use of food delivery applications. Journal
of Enterprise Information Management, 34(6), 1746-1768. https://doi.org/10.1108/JEIM-
03-2020-0091

Kaur, Puneet, Dhir, Amandeep, Singh, Naveen, Sahu, Ganesh, & Almotairi, Mohammad.
(2020). An innovation resistance theory perspective on mobile payment solutions. Journal
of Retailing and Consumer Services, 55(January), 102059.
https://doi.org/10.1016/j.jretconser.2020.102059

Komara, Edi, & Tri Utami, Dina. (2024). The Effect of Customer Satisfaction, E-Word of
Mouth, and Initial Trust on Livin’s Mobile Banking Adoption Interest. Jurnal Manajemen,
15(1), 194-203. https://doi.org/10.32832/jm-uika.v15i1.14771

Kontan. (2023). Pekerja Informal Masih Mendominasi Tenaga Kerja Indonesia. Retrieved from
nasional.kontan.co.id website: https://nasional.kontan.co.id/news/pekerja-informal-masih-
mendominasi-tenaga-kerja-indonesia

Kumar, Aman, Shankar, Amit, Tiwari, Aviral Kumar, & Hong, Hae Jung. (2023).
Understanding dark side of online community engagement: an innovation resistance theory
perspective. Information Systems and E-Business Management, (17), 1-27.
https://doi.org/10.1007/s10257-023-00633-3

Kwangsawad, Achaporn, & Jattamart, Aungkana. (2022). Overcoming customer innovation
resistance to the sustainable adoption of chatbot services: A community-enterprise
perspective in Thailand. Journal of Innovation and Knowledge, 7(3), 100211.
https://doi.org/10.1016/j.jik.2022.100211

Laukkanen, Tommi, Sinkkonen, Suvi, Kivijarvi, Marke, & Laukkanen, Pekka. (2007).
Innovation resistance among mature consumers. Journal of Consumer Marketing, 24(7),
419-427. https://doi.org/10.1108/07363760710834834

Maharani, Kadek Ferinda Devia, & Mandira, 1. Made Chandra. (2022). Pengaruh Kualitas
Pelayanan, Persepsi Kemudahan dan Keamanan Terhadap Kepuasan Peserta Dalam
Menggunakan Jamsostek Mobile. Jurnal Iimiah Manajemen Kesatuan, 10(3), 519-528.
https://doi.org/10.37641/jimkes.v10i3.1538

Malarvizhi, Chinnasamy Agamudainambi, Al Mamun, Abdullah, Jayashree, Sreenivasan,

31



Naznen, Farzana, & Abir, Tanvir. (2022). Predicting the Intention and Adoption of Near
Field Communication Mobile Payment. Frontiers in Psychology, 13(April), 1-12.
https://doi.org/10.3389/fpsyg.2022.870793

Migliore, Giacomo, Wagner, Ralf, Cechella, Felipe Schneider, & Liébana-Cabanillas,
Francisco. (2022). Antecedents to the Adoption of Mobile Payment in China and Italy: an
Integration of UTAUT2 and Innovation Resistance Theory. Information Systems Frontiers,
24(6), 2099-2122. https://doi.org/10.1007/s10796-021-10237-2

Mohan, M. Mithun, Upadhyaya, Pallavi, & Pillai, K. Rajasekharan. (2020). Intention and
barriers to use MOOCs: An investigation among the post graduate students in India.
Education and Information Technologies, 25(6), 5017-5031.
https://doi.org/10.1007/s10639-020-10215-2

Musyaffi, Ayatulloh Michael, Gurendrawati, Etty, Afriadi, Bambang, Oli, Mario Colega,
Widawati, Yuni, & Oktavia, Rini. (2022a). Resistance of Traditional SMEs in Using
Digital Payments: Development of Innovation Resistance Theory. Human Behavior and
Emerging Technologies, 2022, 1-10. https://doi.org/10.1155/2022/7538042

Musyaffi, Ayatulloh Michael, Gurendrawati, Etty, Afriadi, Bambang, Oli, Mario Colega,
Widawati, Yuni, & Oktavia, Rini. (2022b). Resistance of Traditional SMEs in Using
Digital Payments: Development of Innovation Resistance Theory. Human Behavior and
Emerging Technologies, 2022(10), 1-10. https://doi.org/10.1155/2022/7538042

Neves, Catarina, Oliveira, Tiago, Santini, Fernando, & Gutman, Luis. (2023). Adoption and use
of digital financial services: A meta analysis of barriers and facilitators. International
Journal  of Information  Management Data  Insights,  3(2), 100201.
https://doi.org/10.1016/j.jjimei.2023.100201

Octavius, Gilbert Sterling, & Antonio, Ferdi. (2021). Antecedents of Intention to Adopt Mobile
Health (mHealth) Application and Its Impact on Intention to Recommend: An Evidence
from Indonesian Customers. International Journal of Telemedicine and Applications,
10(March 2019), 1-24. https://doi.org/10.1155/2021/6698627

Pinho, Claudia, Franco, Mario, & Mendes, Luis. (2021). Application of innovation diffusion
theory to the E-learning process: higher education context. Education and Information
Technologies, 26(1), 421-440. https://doi.org/10.1007/s10639-020-10269-2

Pitari, Diananda Fitri, Gayatri, Gita, Furinto, Asnan, & Assauri, Sofjan. (2020). Exploring the
Intention and Resistance of the Customer in Adopting the Technology Innovation: a
Qualitative Study on the Nfc-Based Mobile Payment. ASEAN Marketing Journal, 12(1).
https://doi.org/10.21002/amj.v12i1.12890

Ray, Arghya, Bala, Pradip Kumar, & Dwivedi, Yogesh K. (2022). Exploring barriers affecting
eLearning usage intentions: an NLP-based multi-method approach. Behaviour and
Information Technology, 41(5), 1002-1018.
https://doi.org/10.1080/0144929X.2020.1849403

Sampe Pande, Jenica, & Gunawan, Maylisa. (2023). Pengenalan Layanan Aplikasi Jamsostek
Mobile Melalui Video Promosi Dan Banner Pada Bpjs Ketenagakerjaan Cabang Makassar.
ADMIT: Jurnal Administrasi Terapan, 1(2), 107-122.
https://doi.org/10.33509/admit.v1i1.1875

Sang, Ye, Yu, Heeseung, & Han, Eunkyoung. (2022). Understanding the Barriers to Consumer
Purchasing of Zero-Waste Products.  Sustainability  (Switzerland),  14(24).
https://doi.org/10.3390/su142416858

Sarstedt, Marko, Ringle, Christian M., & Hair, Joseph F. (2020). Handbook of Market Research.
In Handbook of Market Research. https://doi.org/10.1007/978-3-319-05542-8

Shankar, Amit, Jebarajakirthy, Charles, & Ashaduzzaman, Md. (2020). How do electronic word
of mouth practices contribute to mobile banking adoption? Journal of Retailing and

32



Consumer Services, 52(August 2019), 101920.
https://doi.org/10.1016/j.jretconser.2019.101920

Sinha, Neena, & Singh, Nidhi. (2023). Moderating and mediating effect of perceived experience
on merchant’s behavioral intention to use mobile payments services. Journal of Financial
Services Marketing, 28(3), 448-465. https://doi.org/10.1057/s41264-022-00163-y

Soh, Pick Yan, Heng, Hui Bao, Selvachandran, Ganeshsree, Anh, Le Quynh, Chau, Hoang Thi
Minh, Son, Le Hoang, Abdel-Baset, Mohamed, Manogaran, Gunasekaran, & Varatharajan,
R. (2020). Perception, acceptance and willingness of older adults in Malaysia towards
online shopping: a study using the UTAUT and IRT models. Journal of Ambient
Intelligence and Humanized Computing, 2(12). https://doi.org/10.1007/s12652-020-01718-
4

Sugiyono. (2020). Metode Penelitian Kuantitatif Kualitatif Dan R&D. Bandung: Alfabeta.

Talwar, Shalini, Dhir, Amandeep, Kaur, Puneet, & Mantymaki, Matti. (2020). Barriers toward
purchasing from online travel agencies. International Journal of Hospitality Management,
89(June), 102593. https://doi.org/10.1016/j.ijhm.2020.102593

Tran Le Na, Nguyen, & Hien, Nguyen Ngoc. (2021). A study of user’s m-wallet usage
behavior: The role of long-term orientation and perceived value. Cogent Business and
Management, 8(1). https://doi.org/10.1080/23311975.2021.1899468

Trinh, Hoang Nam, Tran, Hong Ha, & Vuong, Duc Hoang Quan. (2020). Determinants of
consumers’ intention to use credit card: a perspective of multifaceted perceived risk. Asian
Journal of Economics and Banking, 4(3), 105-120. https://doi.org/10.1108/ajeb-06-2020-
0018

Tsai, Tsai Hsuan, Lin, Wen Yen, Chang, Yung Sheng, Chang, Po Cheng, & Lee, Ming Yih.
(2020). Technology anxiety and resistance to change behavioral study of a wearable
cardiac warming system using an extended TAM for older adults. PLoS ONE, 15(1), 1-24.
https://doi.org/10.1371/journal.pone.0227270

Ullah, Fahim, Sepasgozar, Samad M. E., Thaheem, Muhammad Jamaluddin, & Al-Turjman,
Fadi. (2021). Barriers to the digitalisation and innovation of Australian Smart Real Estate:
A managerial perspective on the technology non-adoption. Environmental Technology and
Innovation, 22, 101527. https://doi.org/10.1016/j.eti.2021.101527

van Klyton, Aaron, Tavera-Mesias, Juan Fernando, & Castafio-Mufioz, Wilson. (2021).
Innovation resistance and mobile banking in rural Colombia. Journal of Rural Studies,
81(October), 269-280. https://doi.org/10.1016/j.jrurstud.2020.10.035

Walsh, Clara, O’Reilly, Philip, Gleasure, Rob, McAvoy, John, & O’Leary, Kevin. (2021).
Understanding manager resistance to blockchain systems. European Management Journal,
39(3), 353-365. https://doi.org/10.1016/j.emj.2020.10.001

Wang, Qiwei, Zhu, Xiaoya, Wang, Manman, Zhou, Fuli, & Cheng, Shuang. (2023). A
theoretical model of factors influencing online consumer purchasing behavior through
electronic word of mouth data mining and analysis. PLoS ONE, 18(5 May), 1-22.
https://doi.org/10.1371/journal.pone.0286034

Wei, Jiuchang, Vinnikova, Anna, Lu, Liangdong, & Xu, Jia. (2021). Understanding and
Predicting the Adoption of Fitness Mobile Apps: Evidence from China. Health
Communication, 36(8), 950-961. https://doi.org/10.1080/10410236.2020.1724637

Xu, Shuo, Khan, Kanwal Igbal, & Shahzad, Muhammad Farrukh. (2024). Examining the
influence of technological self-efficacy, perceived trust, security, and electronic word of
mouth on ICT wusage in the education sector. Scientific Reports, 14(1), 1-16.
https://doi.org/10.1038/s41598-024-66689-4

Xue, Yixi, Zhang, Xiaoyan, Zhang, Yi, & Luo, Exiang. (2024). Understanding the Barriers to
Consumer Purchasing of Electric Vehicles: The Innovation Resistance Theory.

33



Sustainability (Switzerland) , 16(6), 1-19. https://doi.org/10.3390/su16062420

Yap, Yee Yann, Tan, Siow Hooi, & Choon, Shay Wei. (2022). Elderly’s intention to use
technologies: A systematic literature  review.  Heliyon, 8(1), e08765.
https://doi.org/10.1016/j.heliyon.2022.e08765

Zhao, Zhenzhen, Haikel-Elsabeh, Marie, Baudier, Patricia, Renard, Damien, & Brem,
Alexander. (2023). Need for Uniqueness and Word of Mouth in Disruptive Innovation
Adoption: The Context of Self-Quantification. IEEE Transactions on Engineering
Management, 70(6), 2006—-2016. https://doi.org/10.1109/TEM.2021.3067639

34



