
 

 

1 
 

DAFTAR PUSTAKA 

 

Abdulah, D. (2015). Pengaruh Word of mouth Marketing dan Kualitas Produk Terhadap 

Keputusan Pembelian Konsumen PD. Suzuki Talaga. MAKSI, 2(1). 

Ali, H. Y., Danish, R. Q., & Asrar‐ul‐Haq, M. (2020). How corporate social responsibility 

boosts firm financial performance: The mediating role of corporate image and customer 

satisfaction. Corporate Social Responsibility and Environmental Management, 27(1), 

166–177. 

Ali, K. (2020). Pengaruh Promosi Melalui Media Sosial Dan Word of mouth Terhadap 

Keputusan Konsumen Memilih Wedding Organizer (Studi Pada Konsumen Art Project 

Lampung di Kecamatan Trimurjo Lampung Tengah). Jurnal Manajemen Dan Bisnis 

(JMB), 1(2). 

Aryaditya, B. A., & Khuzaini, K. (2020). Pengaruh citra merek, kualitas produk, promosi, 

harga, dan word of mouth terhadap keputusan pembelian. Jurnal Ilmu Dan Riset 

Manajemen (JIRM), 9(4). 

Berliani, D., Lubis, J., & Halim, A. (2024). Pengaruh Kualitas Produk, Word of mouth, Promosi 

dan Harga Terhadap Keputusan Pembelian Produk My Dimsum. EKOMA: Jurnal 

Ekonomi, Manajemen, Akuntansi, 3(3), 1655–1668. 

Beyari, H., & Garamoun, H. (2024). The Impact of Online Word of mouth (e-WOM) on End-

User Purchasing Intentions: A Study on e-WOM Channels’ Effects on the Saudi 

Hospitality Market. Sustainability, 16(8), 3163. 

Cyasmoro, V., & puspita Anggraeni, S. (2020). Pengaruh harga, kualitas produk dan promosi 

terhadap keputusan pembelian di Delicio Bakery Café Tebet Jakarta. Panorama Nusantara, 

15(1). 

Ferdinand, A. (2014). Metode Penelitian Manajemen: Pedoman Penelitian untuk Penulisan 

Skripsi, Tesis dan Disertasi Ilmu Manajemen. Univ. Diponegoro Press. 

Harahap, D., Ahmad, R., Gaffar, V., Wibowo, L., & Amanah, D. (2017). Effect of Word of 

mouth on Students Decision to Choose Studies in College. 

https://doi.org/10.5220/0007090007930797 

Harahap, D., & Amanah, D. (2019). Assessment in Choosing Higher Education: A Case of 

Indonesia. Journal of International Business, Economics and Entrepreneurship, 3, 10–21. 

https://doi.org/10.24191/jibe.v4i1.14413 

Huda, I. U. H., Karsudjono, A. J., & Darmawan, R. D. (2024). Pengaruh content marketing dan 

lifestyle terhadap keputusan pembelian pada usaha kecil menengah di media sosial. Al-

Kalam: Jurnal Komunikasi, Bisnis Dan Manajemen, 11(1), 69–81. 



 

 

2 

 

Ismanova, D. (2019). Students’ Loyalty in Higher Education: The Mediating Effect of 

Satisfaction, Trust, Commitment on Student Loyalty to Alma Mater. Management 

Science Letters, 1161–1168. https://doi.org/10.5267/j.msl.2019.4.024 

Junita, A., Hasbulla, I. I. K., & Azhmy, M. F. (2020). Survei Pasar Online: Strategi Riset Pasar 

Untuk Mengembangkan Usaha Mikro Wanita Di Kelurahan Pekan Labuhan Kecamatan 

Medan Labuhan. Jurnal Pengabdian Kepada Masyarakat, 26(4), 205–214. 

Kasakeyan, R. F., Tawas, H. N., & Poluan, J. G. (2021). Pengaruh Electronic Word of mouth, 

Kualitas Produk Dan Experiential Marketing Terhadap Keputusan Pembelian Produk 

Street Boba Manado. Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan 

Akuntansi, 9(4), 1208–1217. 

Kasimbara, R. P., Imron, A., & Supriyanto, A. (2024). Strategic Marketing Of Higher 

Education In A Developing World: A Multiple Cases Study Of Localized Marketing Of 

Indonesia’s Private Higher Education. Educational Administration: Theory and Practice, 

30(5), 702–719. 

Kotler, P., & Keller, K. L. (2016). MarkKotler, P., & Keller, K. L. (2016). Marketing 

Management. Global Edition (Vol. 15E). 

https://doi.org/10.1080/08911760903022556eting Management. In Global Edition. 

https://doi.org/10.1080/08911760903022556 

Lin, S.-C., Chuang, M.-C., Huang, C.-Y., & Liu, C.-E. (2023). Nursing Staff’s Behavior 

Intention to Use Mobile Technology: An Exploratory Study Employing the UTAUT 2 

Model. SAGE Open, 13(4), 21582440231208484. 

Liu, H., Shaalan, A., & Jayawardhena, C. (2022). The Impact of Electronic Word-of-Mouth 

(eWOM) on Consumer Behaviours (pp. 136–158). 

https://doi.org/10.4135/9781529782509.n9 

Magdalena, M., & Wilzarwan, W. (2020). Pengaruh Kualitas Produk dan Citra Merek terhadap 

Keputusan Pembelian Handphone Oppo pada Toko Max-Indo di Kota Padang. Jurnal 

Pundi, 3(3), 271–278. 

Manullang, W. C., & Gultom, D. K. (2024). Pengaruh Word of mouth dan Kualitas Produk 

Terhadap Keputusan Pembelian MS Glow Dengan Gaya Hidup Sebagai Variabel 

Intervening. Jesya (Jurnal Ekonomi Dan Ekonomi Syariah), 7(1), 750–765. 

McCarthy, E. E., Sen, A. K., & Fox Garrity, B. (2012). Factors that influence Canadian 

students’ choice of higher education institutions in the United States. Business Education 

& Accreditation, 4(2), 85–95. 

Mubarak, M. F., & Basalamah, S. (2024). Pengaruh Digital Marketing, Brand Image, Dan 

Influencer Marketing Terhadap Keputusan Pembelian Generasi Z di Kota Makassar. 

YUME: Journal of Management, 7(1), 279–292. 

Mulyana, A., & Ayuni, D. (2015). THE IMPACT OF INSTITUTION IMAGE AND 

STUDENT SATISFACTION TO WORD OF MOUTH. Manajemen Dan Bisnis, 14(2). 

Murtiningsih, D. (2023). The Influence of Word of mouth, Price, Product Quality on Purchasing 



 

 

3 

 

Decission on Coffee Drink. 

Mussa, M. (2022). The Mediating Role of Brand Awareness in the Relationship between Social 

Media quality and Brand Image. An Applied Study on the Private Higher Education 

Institutions in Egypt. https://aja.journals.ekb.eg/article_268367.html 

Mutiara, I., & Syahputra, S. (2018). Pengaruh Pengetahuan Produk Dan Produk Halal Terhadap 

Keputusan Pembelian Pada Produk Kecantikan Korea. Jurnal Indonesia Membangun, 

17(2), 1–13. 

Nguyen, N., & LeBlanc, G. (2001). Image and reputation of higher education institutions in 

students’ retention decisions. International journal of educational management, 15(6), 

303-311. 

Nugroho, M. I., Damara, R. D., & Sanjaya, V. F. (2023). Pengaruh harga dan kualitas produk 

terhadap minat beli iphone: studi kasus mahasiswa uin raden intan bandar lampung. 

srikandi: journal of islamic economics and banking, 2(1), 35–44. 

Rijitha. (2021). the impact of social media marketing on consumer purchase intention. 

Shafrizal, A., & Pudjoprastyono, H. (2022). Kualitas Produk, Citra Merek, dan Word of mouth 

terhadap Keputusan Pembelian. Journal of Management and Bussines (JOMB), 4(2), 

1121–1133. 

Sutisna. (2016). Perilaku Konsumen & Komunikasi Pemasaran. Bandung: PT. Remaja 

Rosdakarya 

Sugiyono, P. D. (2018). Metode Penelitian Kuantitatif Kualitatif dan R&D. CV. Alfabeta. 

Supangkat, A. H., & Supriyatin, S. (2017). Pengaruh citra merek, kualitas produk, harga 

terhadap keputusan pembelian tas di intako. Jurnal Ilmu Dan Riset Manajemen (JIRM), 

6(9). 

Tobing, O. H. L., & Setiawan, B. (2020). Pengaruh Persepsi Harga, Varian, dan Kualitas 

Produk Terhadap Keputusan Pembelian Smartphone Xiaomi:(Survey Persepsi Mahasiswa 

IBIK Bogor). Jurnal Ilmiah Manajemen Kesatuan, 8(2), 95–104. 

Troiville, J. (2024). Connecting the dots between brand equity and brand loyalty for retailers: 

The mediating roles of brand attitudes and word-of-mouth communication. Journal of 

Business Research, 177, 114650. https://doi.org/10.1016/j.jbusres.2024.114650 

Zeqiri, J., Dania, T., Lupsa, D., Gagica, K., & Gleason, K. (2023). The impact of e-service 

quality on word of mouth: A higher education context. The International Journal of 

Management Education, 21, 100850. https://doi.org/10.1016/j.ijme.2023.100850 

 


