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5.2 Implikasi Manajerial 

Penelitian memberikan hasil bahwa perceived risk, technology anxiety, perceived 

usefulness, perceived ease of use, personal innovativeness, dan attitude towards using 

adalah variabel yang dapat mempengaruhi intention to use Bima Mobile. Bank Jateng 

harus memperhatikan kembali terkait kebutuhan layanan mobile banking yang diinginkan 

oleh Nasabahnya. Kelengkapan fitur yang ditawarkan harus mampu memenuhi kebutuhan 

perbankan dari Nasabah, sehingga Nasabah merasa Bima Mobile dapat membantu kinerja 

dan memberikan nilai tambah bagi hidup mereka. Selain itu, risiko terkait serangan siber 

dan fraud menjadi isu kuat yang mempengaruhi pertimbangan Nasabah untuk 

menggunakan Bima Mobile. Saat sebuah aplikasi mudah diretas, hal tersebut dapat 

mempengaruhi persepsi Nasabah atas aplikasi tersebut, sehingga Bank perlu melakukan 

pemeriksaan keamanan aplikasi secara berkala. Selain itu, perkembangan teknologi yang 

tidak pernah berhenti juga menuntut Bank untuk terus melakukan inovasi dan 

pemutakhiran secara berkala terhadap aplikasi yang mereka miliki sehingga dapat menarik 

perhatian Nasabah. Tidak lupa Bank Jateng untuk senantiasa memberikan sosialisasi 

terkait awareness security information agar Nasabah memiliki kewaspadaan dan wawasan 

yang memadai sehingga meyakinkan kepada Nasabah bahwa Bima Mobile merupakan 

aplikasi yang mudah dan aman untuk digunakan karena pengendalian risiko telah 

dimitigasi dengan baik. 

5.3 Keterbatasan dan Saran 

Penelitian yang dilakukan ini memiliki keterbatasan karena belum seluruh kota yang 

terdapat kantor Bank Jateng  menjadi sampel penelitian ini. Oleh karena itu, rekomendasi 

untuk penelitian selanjutnya adalah memperluas cakupan area nasabah yang menjadi 

sampel mengingat Bank Jateng telah beroperasi di luar wilayah Jawa Tengah, seperti 

Jakarta dan Yogyakarta yang tidak menutup kemungkinan adanya Nasabah yang 

berdomisili di luar pulau atau luar negeri. Saran untuk penelitian selanjutnya dapat 

memperluas model konseptual dengan sudut pandang lain seperti limitasi pendapatan, 

gaya hidup, dan citra perusahaan yang mungkin saja dapat mempengaruhi niat penggunaan 

Bima Mobile Bank Jateng. 

Daftar Pustaka 

Afshan, S., & Sharif, A. (2016). Acceptance of mobile banking framework in Pakistan. 

Telematics and Informatics, 33(2), 370–387. 

Afthanorhan, A., Ghazali, P. L., & Rashid, N. (2021). Discriminant validity: A comparison 

of CBSEM and consistent PLS using Fornell & Larcker and HTMT approaches. 

Journal of Physics: Conference Series, 1874(1), 012085. 

Agarwal, R., & Karahanna, E. (2000). Time flies when you’re having fun: Cognitive 

absorption and beliefs about information technology usage. MIS Quarterly, 665–694. 

Aggelidis, V. P., & Chatzoglou, P. D. (2009). Using a modified technology acceptance model 

in hospitals. International Journal of Medical Informatics, 78(2), 115–126. 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human 

Decision Processes, 50(2), 179–211. 

Al Tarawneh, M. A., Nguyen, T. P. L., Yong, D. G. F., & Dorasamy, M. A. (2023). 

Determinant of M-Banking Usage and Adoption among Millennials. Sustainability 

(Switzerland), 15(10). https://doi.org/10.3390/su15108216 

Alalwan, A. A., Dwivedi, Y. K., Rana, N. P. P., & Williams, M. D. (2016). Consumer 

adoption of mobile banking in Jordan: Examining the role of usefulness, ease of use, 

perceived risk and self-efficacy. Journal of Enterprise Information Management, 

29(1), 118–139. 



 

25 
 

Alnemer, H. A. (2022). Determinants of digital banking adoption in the Kingdom of Saudi 

Arabia: A technology acceptance model approach. Digital Business, 2(2), 100037. 

Amin, N. F., Garancang, S., & Abunawas, K. (2023). Konsep Umum Populasi dan Sampel 

dalam Penelitian. PILAR, 14(1), 15–31. 

Bank Jateng. (2022). Laporan Tahunan. 

Bank Jatim. (2023, December 4). Konsisten Lakukan Transformasi Digital, Bank Jatim 

Boyong Dua Penghargaan Sekaligus Dalam TOP Digital Awards 2023. 

Bhatt, K. (2022). Adoption of online streaming services: moderating role of personality 

traits. International Journal of Retail and Distribution Management, 50(4), 437–457. 

https://doi.org/10.1108/IJRDM-08-2020-0310 

Boonsiritomachai, W., & Pitchayadejanant, K. (2019). Determinants affecting mobile 

banking adoption by generation Y based on the Unified Theory of Acceptance and Use 

of Technology Model modified by the Technology Acceptance Model concept. 

Kasetsart Journal of Social Sciences, 40(2), 349–358. 

Chauhan, S., Akhtar, A., & Gupta, A. (2022). Customer experience in digital banking: a 

review and future research directions. In International Journal of Quality and Service 

Sciences (Vol. 14, Issue 2, pp. 311–348). Emerald Group Holdings Ltd. 

https://doi.org/10.1108/IJQSS-02-2021-0027 

Chen, C. (2013). Perceived risk, usage frequency of mobile banking services. Managing 

Service Quality: An International Journal, 23(5), 410–436. 

Cheung, G. W., Cooper-Thomas, H. D., Lau, R. S., & Wang, L. C. (2023). Reporting 

reliability, convergent and discriminant validity with structural equation modeling: A 

review and best-practice recommendations. Asia Pacific Journal of Management, 1–

39. 

Darma, B. (2021). Statistika Penelitian Menggunakan SPSS (Uji Validitas, Uji Reliabilitas, 

Regresi Linier Sederhana, Regresi Linier Berganda, Uji t, Uji F, R2). Guepedia. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of 

information technology. MIS Quarterly, 319–340. 

Elhajjar, S., & Ouaida, F. (2020). An analysis of factors affecting mobile banking adoption. 

International Journal of Bank Marketing, 38(2), 352–367. 

https://doi.org/10.1108/IJBM-02-2019-0055 

Farah, M. F., Hasni, M. J. S., & Abbas, A. K. (2018). Mobile-banking adoption: empirical 

evidence from the banking sector in Pakistan. International Journal of Bank 

Marketing, 36(7), 1386–1413. 

Featherman, M., & Fuller, M. (2003). Applying TAM to e-services adoption: The 

moderating role of perceived risk. 36th Annual Hawaii International Conference on 

System Sciences, 2003. Proceedings of The, 11-pp. 

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention and behaviour: An introduction 

to theory and research (Vol. 27). 

Foroughi, B., Iranmanesh, M., & Hyun, S. (2019). Understanding the determinants of 

mobile banking continuance usage intention. Journal of Enterprise Information 

Management, ahead-of-print. https://doi.org/10.1108/JEIM-10-2018-0237 

Gbongli, K., Xu, Y., & Amedjonekou, K. M. (2019). Extended technology acceptance model 

to predict mobile-based money acceptance and sustainability: A multi-analytical 

structural equation modeling and neural network approach. Sustainability 

(Switzerland), 11(13). https://doi.org/10.3390/su11133639 

Ghozali, I. (2018). Aplikasi analisis multivariete SPSS 25. Semarang: Universitas 

Diponegoro. 

Grabner‐Kräuter, S., & Faullant, R. (2008). Consumer acceptance of internet banking: the 

influence of internet trust. International Journal of Bank Marketing, 26(7), 483–504. 



 

26 
 

Hair, J. F. (2009). Multivariate data analysis. 

Hair Jr, J. F. (2006). Successful strategies for teaching multivariate statistics. Proceedings 

of the 7th International Conference On, 1–5. 

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., Ray, S., Hair, J. F., 

Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). An introduction to structural 

equation modeling. Partial Least Squares Structural Equation Modeling (PLS-SEM) 

Using R: A Workbook, 1–29. 

Hanafizadeh, P., Keating, B. W., & Khedmatgozar, H. R. (2014). A systematic review of 

Internet banking adoption. Telematics and Informatics, 31(3), 492–510. 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant 

validity in variance-based structural equation modeling. Journal of the Academy of 

Marketing Science, 43, 115–135. 

Hu, J., & Liden, R. C. (2015). Making a difference in the teamwork: Linking team prosocial 

motivation to team processes and effectiveness. Academy of Management Journal, 

58(4), 1102–1127. 

Hu, Z., Ding, S., Li, S., Chen, L., & Yang, S. (2019). Adoption intention of fintech services 

for bank users: An empirical examination with an extended technology acceptance 

model. Symmetry, 11(3), 340. 

Igbaria, M., & Iivari, J. (1995). The effects of self-efficacy on computer usage. Omega, 

23(6), 587–605. 

Jahan, N., & Shahria, G. (2022). Factors effecting customer satisfaction of mobile banking 

in Bangladesh: a study on young users’ perspective. South Asian Journal of Marketing, 

3(1), 60–76. https://doi.org/10.1108/sajm-02-2021-0018 

Jouda, H., Abu Jarad, A., Obaid, T., Abu Mdallalah, S., & Awaja, A. (2020). Mobile banking 

adoption: decomposed theory of planned behavior with perceived trust. The 1st 

International Conference on Information Technology & Business ICITB2020. 

Kejela, A. B., & Porath, D. (2022). Influence of attitude on mobile banking acceptance and 

factors determining attitude of end-users in Ethiopia. Journal of Internet and Digital 

Economics, 2(1), 68–88. 

Kelley, K., Kelley, M. K., & Imports, M. (2018). The MBESS R Package. Computer 

Software]. MBESS. Retrieved from: Https://CRAN. R-Project. Org/Package= MBESS. 

Kota, T. P., & Kusumastuti, S. Y. (2022). Analisis Pengaruh Minat Nasabah Dalam 

Menggunakan Mobile Banking Dengan Menggunakan Kerangka Technology 

Acceptance Model (Tam). Jurnal Apresiasi Ekonomi, 10(3), 276–288. 

Kwateng, K. O., Atiemo, K. A. O., & Appiah, C. (2018). Acceptance and use of mobile 

banking: an application of UTAUT2. Journal of Enterprise Information Management, 

32(1), 118–151. 

Lin, H.-F. (2011). An empirical investigation of mobile banking adoption: The effect of 

innovation attributes and knowledge-based trust. International Journal of Information 

Management, 31(3), 252–260. 

Lu, J., Yao, J. E., & Yu, C.-S. (2005). Personal innovativeness, social influences and 

adoption of wireless Internet services via mobile technology. The Journal of Strategic 

Information Systems, 14(3), 245–268. 

Malaquias, R. F., & Hwang, Y. (2016). An empirical study on trust in mobile banking: A 

developing country perspective. Computers in Human Behavior, 54, 453–461. 

Meuter, M. L., Ostrom, A. L., Bitner, M. J., & Roundtree, R. (2003). The influence of 

technology anxiety on consumer use and experiences with self-service technologies. 

Journal of Business Research, 56(11), 899–906. 



 

27 
 

Nelwan, J., Yasa, N., Sukaatmadja, I., & Ekawati, N. (2021). Antecedent behaviour and its 

implication on the intention to reuse the internet banking and mobile services. 

International Journal of Data and Network Science, 5(3), 451–464. 

Nunnally, J. C. (1978). An overview of psychological measurement. Clinical Diagnosis of 

Mental Disorders: A Handbook, 97–146. 

Obilor, E. I. (2023). Convenience and purposive sampling techniques: Are they the same. 

International Journal of Innovative Social & Science Education Research, 11(1), 1–7. 

Pangastuti, T. U., Syariah, P., Sunan, U., Yogyakarta, K., & Riza, A. F. (2023). Memprediksi 

Minat M-Banking Bank Syariah dengan Pendekatan TAM dan TPB: Studi Generasi 

Milenial di Bantul. Journal of Sharia Finance and Banking, 3, 60–74. 

Park, J., Ahn, J., Thavisay, T., & Ren, T. (2019). Examining the role of anxiety and social 

influence in multi-benefits of mobile payment service. Journal of Retailing and 

Consumer Services, 47, 140–149. 

Ramdhan, M. (2021). Metode penelitian. Cipta Media Nusantara. 

Rep Teguh. (2023, November 1). Kinerja Bisnis Bank BJB Tetap Solid Sepanjang Triwulan 

III 2023, Bukukan Laba Rp1,7 Triliun. 

ŞAHİN, F., & ŞAHİN, Y. L. (2021). Examining the acceptance of e-learning systems during 

the pandemic: The role of compatibility, enjoyment and anxiety. International 

Technology and Education Journal, 5(1), 1–10. 

Sam, H. K., Othman, A. E. A., & Nordin, Z. S. (2005). Computer self-efficacy, computer 

anxiety, and attitudes toward the Internet: A study among undergraduates in Unimas. 

Journal of Educational Technology & Society, 8(4), 205–219. 

Saprikis, V. (2018). Examining behavioral intention towards social commerce: An empirical 

investigation in university students. Proceedings of the 32nd IBIMA Conference, 

Seville, Spain, 15–16. 

Saprikis, V., Avlogiaris, G., & Katarachia, A. (2022). A comparative study of users versus 

non-users’ behavioral intention towards M-banking apps’ adoption. Information, 13(1), 

30. 

Schierz, P. G., Schilke, O., & Wirtz, B. W. (2010). Understanding consumer acceptance of 

mobile payment services: An empirical analysis. Electronic Commerce Research and 

Applications, 9(3), 209–216. 

Setiawan, B., Nugraha, D. P., Irawan, A., Nathan, R. J., & Zoltan, Z. (2021). User 

innovativeness and fintech adoption in Indonesia. Journal of Open Innovation: 

Technology, Market, and Complexity, 7(3), 188. 

Shaikh, A. A., Alamoudi, H., Alharthi, M., & Glavee-Geo, R. (2023). Advances in mobile 

financial services: a review of the literature and future research directions. 

International Journal of Bank Marketing, 41(1), 1–33. https://doi.org/10.1108/IJBM-

06-2021-0230 

Siswoyo, A., & Irianto, B. S. (2023). Analisis Technology Acceptance Model (TAM) 

Terhadap Pengguna Aplikasi Mobile Banking. Owner: Riset Dan Jurnal Akuntansi, 

7(2), 1196–1205. 

Solarz, M., & Adamek, J. (2021). Factors affecting mobile banking adoption in Poland: An 

empirical study. European Research Studies Journal, 24(4). 

Syawali, A. Z. S., Harahap, A. S., Pradesa, H. A., & Andikaputra, F. A. T. (2023). Analisis 

Penggunaan Aplikasi BJB DIGI Mobile Banking dengan Menggunakan Pendekatan 

Technology Acceptance Model (TAM). Klik: Kajian Ilmiah Informatika Dan 

Komputer, 4(1), 624–633. 

Teixeira, T. S. (2019). Disruption starts with unhappy customers, not technology. Harvard 

Business Review, 6, 1–8. 



 

28 
 

Tsai, T.-H., Lin, W.-Y., Chang, Y.-S., Chang, P.-C., & Lee, M.-Y. (2020). Technology anxiety 

and resistance to change behavioral study of a wearable cardiac warming system using 

an extended TAM for older adults. PloS One, 15(1), e0227270. 

Umar, H. (2013). Metode penelitian untuk skripsi dan tesis bisnis. 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of 

information technology: Toward a unified view. MIS Quarterly, 425–478. 

Walker, R. H., & Johnson, L. W. (2006). Why consumers use and do not use technology‐

enabled services. Journal of Services Marketing, 20(2), 125–135. 

Wong, K. K.-K. (2013). Partial least squares structural equation modeling (PLS-SEM) 

techniques using SmartPLS. Marketing Bulletin, 24(1), 1–32. 

Yamin, S. (2021). Smartpls 3, amos & stata: Olah data statistik (mudah & praktis) (Vol. 1). 

Dewangga Energi Internasional Publishing. 

Zhang, T., Lu, C., & Kizildag, M. (2018). Banking “on-the-go”: examining consumers’ 

adoption of mobile banking services. International Journal of Quality and Service 

Sciences, 10(3), 279–295. 

Zhou, T. (2011). An empirical examination of initial trust in mobile banking. Internet 

Research, 21(5), 527–540. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


