DAFTAR PUSTAKA

Agnes, kurnia sari bili. (2021). Pengaruh Brand Image Dan Brand Identity Terhadap Brand
Loyalty Melalui Brand Trust Sebagai Variabel Intervening Pada Pengguna Produk Brand
Panasonic Di Surabaya.

Alma, H. B. (2005). Manajemen Pemasaran dan Pemasaran Jasa, Cetakan. Bandung CV
Alfabeta.

Arief, M., Suyadi, I., & Sunarti. (2017). Pengaruh Kepercayaan Merek dan Komitmen Merek
Terhadap Loyalitas Merek. Jurnal Administrasi Bisnis.

Bastian, D. A. (2014). Analisa Pengaruh Citra Merek (Brand Image) dan Kepercayaan Merek
(Brand Trust) Terhadap Loyalitas Merek (Brand Loyalty) ADES PT. Ades Alfindo Putra
Setia. Jurnal Manajemen Pemasaran Petra.

Blodgett, J. G., Hill, D. J., & Tax, S. S. (1997). The effects of distributive, procedural, and
interactional justice on post complaint behavior. Journal of Retailing, 185-210.

Chang, W. J. (2021). Experiential marketing, brand image and brand loyalty: a case study of
Starbucks. British Food Journal, 123(1), 209-223. https://doi.org/10.1108/BFJ-01-2020-
0014

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and brand
affect to brand performance: The role of brand loyalty. Journal of Marketing.
https://doi.org/10.1509/jmkg.65.2.81.18255

Cunningham, R. M. (1956). Brand loyalty-what, where, how much? Harvard Business Review.

Delgado-Ballester, E., & Munuera-Aleman, J. L. (2005). Does brand trust matter to brand
equity? Journal of Product and Brand Management.
https://doi.org/10.1108/10610420510601058

Durianto, Darmadi., S. & T. S. (2001). Strategi Menaklukkan Pasar Melalui Riset Ekuitas dan
Perilaku Merek. Jakarta: Gramedia Pustaka Utama.

Farida, N., & Nuryakin. (2021). Network capability, relational capability and Indonesian
manufacturing SME performance: An empirical analysis of the mediating role of product
innovation.  Engineering  Management  in  Production and  Services.
https://doi.org/10.2478/emj-2021-0003

Ganesh, J., Arnold, M. J., & Reynolds, K. E. (2000). Understanding the customer base of
service providers: An examination of the differences between switchers and stayers.
Journal of Marketing. https://doi.org/10.1509/jmkg.64.3.65.18028

Giddens, Nancy dan Hofmann, A. (2002). Brand Loyalty. Missouri Value Added Development
Center: University of Missouri.

Gounaris, S., & Stathakopoulos, V. (2004). Antecedents and consequences of brand loyalty:
An empirical study. Journal of Brand Management.
https://doi.org/10.1057/palgrave.om.2540174

Guest, L. (1964). Brand loyalty revisited: A twenty-year report. Journal of Applied Psychology.
https://doi.org/10.1037/h0046667

Gurviez, P., & Korchia, M. (2002). Proposition of a multidimensional scale of confidence in
the brand. Research and Applications in Marketing.

Gurviez, P., & Korchia, M. (2003). Test of a consumer-brand relationship model including



trust and three consequences. Thirtieth International Research Seminar in Marketing.
Hair, J. F. et al. (2010). Multivariate Data Analysis A Global Perspective (Seventh). Pearson.

Halim, R. E. (2011). The Effect of the Relationship of Brand Trust and Brand Affect on Brand
Performance: An Analysis from Brand Loyalty Perspective (A Case of Instant Coffee
Product in Indonesia). SSRN Electronic Journal. https://doi.org/10.2139/ssrn.925169

Jacoby, J., Berkowitz, E. N., & Chestnut, R. (1978). Brand Loyalty: Measurement and
Management. Journal of Marketing Research. https://doi.org/10.2307/3150644

Koo, D. M. (2003). Inter-relationships among store images, store satisfaction, and store loyalty
among Korea discount retail patrons. Asia Pacific Journal of Marketing and Logistics.
https://doi.org/10.1108/13555850310765033

Kotler, P. (2002). Manajemen Pemasaran (Milenium,). PT Prenhallindo.
Kotler, P., & Keller, K. L. (2016). Marketing Mangement. In Pearson Edition Limited.

Kumar Upamannyu, N., Gulati, C., & Mathur, G. (2014). EFFECT OF BRAND TRUST,
BRAND IMAGE ON CUSTOMER BRAND LOYALTY IN FMCG SECTOR AT
GWALIOR REGION Environmental medicine: social and medical aspects modern Delta
dielemma View project Assessing the relationship of word of mouth on customer... View
project EFF. Scholars World-IRMJCR, April.
https://www.researchgate.net/publication/261247587

Menezes, C., & Devi, R. (2016). Effect of Social Media Marketing on Brand Loyalty formation
from the Perspective of Online Consumer. The IASMS Journal of Business Spectrum.

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing, 63(special issue), 34—
44. https://doi.org/10.2307/1252099

Pramono, dan R. (2008). Analisa Pola Penggunaan kartu Prabayar Telepon Seluler untuk
Konsumen Mahasiswa dengan Metoda Markov Chain.
http://mmt.its.ac.id/library/wpcontent/uploads/2008/12/28-arispramono.pdf

Rangkuti, F. (2009). Strategi Promosi yang Kreatif dan Analisis Kasus. Integrated Marketing
Communication. Jakarta : PT Gramedia Pustaka Utama.

Rizan, M., Saidani, B., & Sari, Y. (2012). Pengaruh Brand Image Dan Brand Trust Terhadap
BRAND LOYALTY TEH BOTOL SOSRO Survei Konsumen Teh Botol Sosro di Food
Court ITC Cempaka Mas, Jakarta timur. Jurnal Riset Manajemen Sains Indonesia
(JRMSI).

Sahiraliani, D. (2010). Pengaruh Kepercayaan Merek dan Kepuasan Merek Terhadap
Loyalitas Merek (Studi Kasus Blackberry). https://www.ptonline.com/articles/how-to-
get-better-mfi-results

Sarfiah, S., Atmaja, H., & Verawati, D. (2019). UMKM Sebagai Pilar Membangun Ekonomi
Bangsa. Jurnal REP (Riset Ekonomi Pembangunan).
https://doi.org/10.31002/rep.v4i2.1952

Schiffman, Leon G., dan Kanuk, L. L. (2004). Perilaku Konsumen (7th ed.). Jakarta:
Indeks,2004.

Setiadi, Nugroho, SE., M. (2003). Perilaku Konsumen Konsep dan Implikasi untuk Strategi
dan Penelitian Pemasaran. Jakarta: Kencana.

Setiawan. (2007). Analisis Pengaruh Kegiatan Pemasaran Terhadap Ekuitas Merek Pada
Customer. Jurnal Usahawan, 1-3.



Shimp, T. A. (2003). Advertising, Promotion, and Supplemental Apects of Integrated
Marketing Communications (6th ed.). USA: Thomson SouthWester.

Srijani, K. N. (2020). Peran UMKM (Usaha Mikro Kecil Menengah) Dalam Meningkatkan
Kesejahteraan  Masyarakat. FEQUILIBRIUM :  Jurnal  Ilmiah  Ekonomi  Dan
Pembelajarannya. https://doi.org/10.25273/equilibrium.v8i2.7118

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif R&D. Bandung: Alfabeta.

Tjahyadi, & Arlan, R. (2010). Brand Trust dalam Konteks Loyalitas Merek: Peran
Karakteristik Merek, Krakteristik Perusahaan, dan Karakteristik Hubungan Pelanggan-
Merek. Jurnal Manajemen.

Upamannyu, N. K., Gulati, C., & Mathur, G. (2014). Effect of Brand Trust, Brand Image on
Customer Brand Loyalty in FMCG Sector at Gwalior Region. Scholars World-IRMJCR,
2(2), 83-93.

Wijaya, B. S. (2013). Dimensions of Brand Image: A Conceptual Review from the Perspective
of Brand Communication. European Journal of Business and Management.
https://doi.org/10.13140/ejbm.2013.55.65



